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COMPANY LIMITED.THESIS ADVISOR : ASST.PROF. PITAK SIRIWONG, Ph.D. 125 pp.

The objectives of this research 1) study the social meaning & the origins of those
meanings of Corporate Social Responsibility initiatives (CSR) 2) study the patterns & strategies
of Corporate Social Responsibility to create the image of Advance Info Service Public Company
Limited.

The results showed 1) the meaning and origins of those meanings of “Corporate
Social Responsibility” of Advance Info Service Public Company Limited. been occurred from
the policy of the organization, perceptions, interests, awareness and participation of those in
the community and the organization which divided by 2 factors, the factors of the community
& The factors of the organization. The meanings of CSR were interpreted as follows ; 1. To
returning income or benefits to society and contributing to society 2. To conforming to His
Majesty the King's recommendations 3. To awareness of society and not take the advantage
social advantage 4. To making the company well-known in the community or society and
establishing a relationship with the company corporation and community 5. To indirectly
providing benefits for the company 6. To work well for company policy 2) the patterns & strategies
of Corporate Social Responsibility to create the image of Advance Info Service Public Company
Limited. with the policy as social 4 guiding principles : 1. Support the family 2. Good role
model 3. Social occasion 4. Raise an awareness of social workers. The strategy of doing
business with social responsibility in the form of Societal Marketing or Marketing Strategy 1.
Awareness to change attitudes and social value on the importance of family. 2. The social
opportunities for disabled people to get to work in Advance Info Service Public Company
Limited. 3. To create the value in line products and services. The main key of approach is
driving the CSR strategy and business policy in the same way.
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