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KAMOLCHANOK RUJIWATTANAPONG: PAPARAZZ| AND ETHICAL ISSUE CONCERNING
THE PRESENTATION OF HIDDEN CAMERA PHOTOS OF CELEBRITIES. THESIS ADVISOR:
ASSOC. PROF. PIRA CHIRASOPONE, Ph.D.,227 pp.

The objectives of this study were to investigate format and content of hidden camera photos presented in
Thai newspapers and magazines. Komchadluek, Thairath, Daradaily, Siamdara, Siambunteung, Maya Channel, Star
News, Zubzip and Gossip Star published between October 1st, 2005 to November 1st, 2006 were target for content
analysis. In-depth interviews were used to gather opinion towards hidden camera photos and paparazzi behavior
from involved persons. Finding of study were as follows;

1. They were 1,536 hidden camera photos found, most of them appeared in entertainment magazines,
with average frequency of 5.93 photos per issue. Gossip Star magazine most frequently. published them with
average 11.38 photos per issue. '

2. Hidden camera photos were mostly presented in series format in the entertainment page. The photos
focused on celebrities’s general activities in private manner in public places. Most of celebrities did not know they
were being took a photo by those attempted paparazzi. Normally, paparazzi used normal angle lense and focused
on person as subject. The news value of the photos always focused on the celebrities, sexual and conflict issues.

3. While famous persons or celebrities were acceptable as public figures, photographers and editors
believed that their privacy rights of public figures would be decreased when they appeared in public places.
Therefore, the media had rights to know and to report them whether or not it was public benefit. However, scholars
and lawyers argued that it was possible to take hidden camera photos when those celebrities were in public places,
but these would be allowed only when public benefit concerned. Scholars worried that current laws concerning this
issue were ineffective and unfit to advanced technology. There were also vague in definition of public place and
public person. The media associations themselves played ineffective roles of self-control in this controversial issues,
they more concentrated on their member welfare. .

4. There were two steps of ethical decisions of Paparazzi's work. Firstly, the decision made by
photographers who influenced by their organization’s policies and the news event situation such as places of news
event and activities of those public figures and the opportunity of camera angle. Secondly, the decision made by
editors who influenced by the criteria of photo quality judgment, style of presentation, news issues, lawsuit, news
values and organization’s policies.

5. Most of concerned persons on news judgement generally agreed that paparazzi news have a poor
ethical standard, because of ineffective professional organization policy. Therefore, to improve this, the media
should focus their news policies to more concern on social responsibility. While celebrities themselves should
improve their roles acc\ording to Thai norms and values. Readers should also actively make feedback about ethical

problems to the media.





