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Nowaday, our daily life has changed tremendously by competitive atmosphere, This
bring us the limitation in many things including our consumption pattern which comfortable
and time-saving becomes to play major role of decision making for all customer.
Enterpreneur realizes the opportunities, to satisfy what consumers want, established a
special kind of restaurant known as Quick Served Restaurant (QSR) or Fast-Food
Restaurant.

The major purpose of the study is to identify factors which affect to fast-food
consumption. We determined our study fepective!y into western-style fast-food restaurants,
catagorized into 5 catagories, pizza, chicken, hamburger, donut ,and ice-cream. Statistic
tools to test hypothesis were used both descriptive (mean, percentage) and Inferencial
statistics (multiple regresssion). The consequence show the factors that affect to fast-food
consumption can be defined as having children that live together, monthly income,
expenditure for substitution foods, co-clients, at each time, special promotions, age of
customer, advertisment on television, type of living place, and effect from hygenic symbol.

For another quality factors affecting attitude toward services such as food taste,
price justice, service mind, etc., this also include any problem during using any service, the
result of the study shows that our the customer feel satisfy for general services in fast-food

restaurant in moderate-level, meanwhile hardly got problem during use services.





