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ABSTRACT

212843

The objective of this research is to study the satisfaction of the employees who work
in Krung Sri Ayudhaya Bank in Chiang Mai. This research includes the survey of 122 employees
who work in branches of Krung Sri Ayudhaya Bank in Chiang Mai. The method used to analyze the
data in this research is by using descriptive statistics; frequency, percentage, and the average or
mean.

The survey shows that most of the respondents are married female employees, aged
between 36 and 45 years old who hold bachelor degree and work as Customer Service
Representative(CSR) and Service Support(SS). These respondents are paid with monthly salary of
20,001 — 30,000 Baht, and have been working in the company for 5 — 14 years.

The researcher applied this research to the study of Herzberg’s two factors theory,
which involves the concept of employees’ satisfaction; Motivation Factor and Hygiene Factor. From
the survey, the average of Hygiene Factor is higher than Motivation Factor.

The Motivation Factor of these respondents’ satisfaction is average and presented in
various terms respectively as follows; in terms of achievement, being accepted as well as being
treated with respect, job description, responsibility. However, the average of the less satisfaction falls

to the issues of career promotion and the opportunity to career advance.

In terms of Hygiene Factor, the respondents’ average satisfaction falls to the orderly
followings; the satisfaction towards the standard of living, working with colleagues, working
security, working position, coordinating with the superior, allocating responsibility by the superior,
overall working environment. Nonetheless, the satisfaction towards the compensation, and the

company policy and administration is in the average for less satisfaction.





