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Abstract

Thesis Title Public Phone Marketing Model of TOT Plc. Ltd. in Muang Nakhon
Sawan District, Nakhon Sawan
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Advisory Committee  Dr. Sompog Jermkunted, Asst. Prof. Supawadee Seewattana

Program Develocment Strategy

Academic Year 2005

The purpose of this research was to study the problem.s of public pnone
marketing of TOT Plc. Lid. in Muang Nakhon Sawan District, Nakhon Sawan.

There were 2 stages of study.

Stage 1. to siudy the problems of public phcne marketing of TOT Ple. Lid. in
tluang Nakhon Sawan District, Nakhon Sawan. The samples for the study were 384
people who used puklic phone services of TOT Ple. Ltd. in Muang Nakhon Sawan
District, Nakhon Sawan. The tool for the study was the 4-level rating scale gquestionnaire,
with the reliability value of G.86. The data were analyzed by using percentile, mean, and
standard deviaticn.

Stage 2: to create a model of oublic chone marketing ¢of TOT Plc. Ltd. in Muang
Nakhcn Sawan District, Nakhon Sawan oy way of F.G.D.

It showed that:

1. The problems of public phone marketing of TOT Ple. Ltd. in Muang Nakhon
Sawan District, Nakhon Sawan was at the high level. When considering each aspect, the
problems of location, products and pricing were respectively at the high levels.

2. The model of public phone marketing of TOT Plc. Ltd. in Muang Nakhon
Sawan District, Nakhon Sawan consisted of 1) Study. identify and analyze the problems;
2) Estimate, decide, distinguish, and set strategies; 3) Hold the group discussion; 4)
Estimate and decide the appropriate methods; 5} Summarize the model and make a

report.
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