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Abstract

Title Research and Development of Model for Building Strong Community on
Marketing of Rajabhat Institute Nakhonsawan, Cause, of Tanod Sugar

Trade Group in Tambol Koeychai, Amphur Chumsaeng, Nakhonsawan.
Researcher Tuanjai Bunchoetkit
Department Education administrative.
Preside Professor, Dr. Chalia Buripakdi

Counselor Assoc Prof Dr. Surasak Larbmala, Dr. Sompop Chermkhuntod

Research Purpose

This research for, 1) to understand the marketing problems which include :
capital for production, sale or marketing and administrative management; 2) to develop
participatory development model for building strong community on marketing by using
training facilitators with participatory planning process known as Appreciation Control

(AIC.)

The population used in this research is the 67 persons from Tanod Sugar

Trade Group in Tambol Koeychai, Amphur Chumsaeng, Nakhonsawan.

The research instrument was the questionnaire asking about general
information and problems on marketing, and measured by 5 standard level scale. For
the development process, the behavior assessment test on building the strong
community emphasized on marketing was used by means of villager participatory

meeting.

The findings were : The problems on marketing were at high rate, especially in

production, selling and management, while the capital was at middle rate. The cause of



problem was due to the lack of system approach in management since there was no

participatory planning among the members in community.

In the development step, the villager participatory meeting was found to be the
most effective and efficient strategy in terms of unity and awareness in participation on
the basis of democracy. Among the villagers, headmen, district officers, private and
public personnel, there were no direction, order or centralization, but sharing and
discussing to solve the problem of marketing at a certain extent, which is more

sustainable, demonstrable, and applicable for other communities.
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