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The research on the persuasive devices in men's cosmetics advertising in men's magazines
in the year 2006 aims to study persuasive devices used in advertisements found in men's
magazines during the year 2006 and analyze the image of men reflected by them. The research
findings reveal two main persuasive strategies: the use of persuasive words and the use of
persuasive language.

In the use of persuasive words, two main characteristics are noticed. The first characteristic
involves the persuasion of the target consumers through mentioning various types of problems in
order to cause them waorries and urge them to remove or solve such problems by choosing men's
cosmetics to achieve the expected condition. The second characteristic of the persuasion by words
concerns how to convince the target consumers of the importance of men's cosmetics and to make
them believe that the expected condition would be finally achieved by their use.

Regarding the use of persuasive language , the research reveals ten strategies : the
indication of product sources, the use of scientific terms , the use of psychological approach, the
use of news appeal, the use of claims , the emphasis of the cosmetics’ good qualities, the use of
images, the assurance of safety, reasoning, and the claim of exaggerated results.

Besides, the advertisements for men’s cosmetics even reflect the consumers as
metrosexuals who take good care of their health and give priority to an organic way of life.

Such an image is different from that of men in the past. These Metrosexuals are working men who
are well educated, financially established, trendy, self- confident and sexually attractive. For them, it

does not take time to create a good appearance.
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