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The study of “Customer Satisfaction Towards The Mobile Phone fntemet Service of
Advance Info Service Public Company Limited in Mueang District, Chiang Mai Province” has the
objectives to study the customer’s satisfaction towards internet use through mobile phone of Advance
Info Service Public Company Limited in Mueang District, Chiang Mai Province. The sampling were
selected from GSM mobile phone customers which registered with AIS in Mueang district, Chiang
Mai Province. The Convenience Sampling was used to select sample of 390 users with 95%
confidence level. The data was analyzed by using frequency, and mean.

The finding indicated that the majority of the samples were female between 21-30
years of age, bachelor’s degree graduates, private business employee with average monthly income of
10,001 - 15,000 baht. Most internet use through mobile phone was 2 — 4 years ago.

The factors the Customer’s Satisfaction towards Internet Use through Mobile Phone could be
concluded as follows:

The Product factor mostly effected the satisfaction towards internet use through

mobile phone was the brand’s provider.

The Price factor mostly effected the satisfaction towards internet use through mobile

phone was payment method and zero charge on access.

The Place factor mostly effected the satisfaction towards internet use through mobile

phone was distributor and the variety of service center.

The Promotion factor mostly effected the satisfaction towards internet use through

mobile phone was the good after sale service.

The People factor mostly effected the satisfaction towards internet use through

mobile phone was the warm welcome and friendliness of services staff.

The Physical Evidence factor mostly effected the satisfaction towards internet use

through mobile phone was the all over country network.

The Process factor mostly effected the satisfaction towards internet use through

mobile phone was the variety of payment method.





