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ABSTRACT
This research aims to study Chiangmai Customer Satisfaction of Using Credit Services for
Hire Purchasing of Acharawan Leasing Company, Ltd. The population is the customers of
Acharawan Leasing Company, Ltd. Using quota sampling at the confidence level of 95% get the total
sample of 320.

The research findings are as follow :

The most respondents are male of 31-40 years old and married. They are workers and
employees, income less than 10,000 baht per month, and used to get services from Acharawan
Leasing Company, Ltd. more than a year but not over 3 years. Most of them have used motorcycle
hire purchasing credit by introduced by their acquaintances.

Factors of customers satisfaction in using the hire-purchase credit services of Acharawan
Leasing Company Limited are at the high level respectively : physical evidence and presentation,
people, product, price, promotion, channels of distribution, and process. The sub-factor of each of
seven service marketing mix factors that the customers satisfy most are as follows. Product :
long-time reputation and credibility of the company, price : credit terms and the number of the
installments, channels of distribution : various branches which is convenient for customers using
services, promotion : the presents and the premiums for special occasions, people : good human
relationships of the financial officers, process : having enough credit personnel, and physical evidence
and presentation : having enough seats for waiting customers.

The proulems of using the hire-purchase credit services of Acharawan Leasing Company
Limited, are found at medium level respectively as follows : people, process, physical evidence and
presentation, promotion, product, price, and channels of distribution. The sub-factors of each preblem
factor are as follows. Product : the amount of credit and inappropriate hire-purchase amount, price :
inappropriate service fees, channels of distribution : remoted location of the offices, promotivn :
trustworthy advertising and public relations, people : unrcaciness of credit personnel, process :
inflexibilities of conditions, procedures, and contract conditions, and physical evidence anc
presentation : having not enough seats for waiting customers.

The customers who use the hire-purchase credit service of Acharawan Leasing Company
Limited have satisfaction problems in product, price, channels of distribution, promotiou, people,

process, and plysical evidence and presentation indifferent by gender, age and the branches.





