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This independent study is aimed to investigate the satisfaction of business customers in
Amphoe Mucang Changwat Chiang Mai toward Express Mail Service of The Communications
Authority of Thailand.

Tﬁe data was collected from 318 customers, 106 samples were from industry and
handicraft business, another 106 samples from commercial business, and the other 106 service
business.

The result showed that customers had high satisfaction in acceptance factor was
location, facility, service form, cleanness, light, service from counter officer, courtesy, skill and
speed of service. At the medium level was parking space, date/open time, welcoming of the
officer, data and response, suggestion and communication, document and media, ventilation,
lay-out, more option service, pricing, waiting time and service window.

For delivery factor customers had high satisfaction in courtesy of the postman, speed of

delivery, accuracy in delivery and security of the package. At the medium level! was tracking.

The most important problems were parking space, the waiting time for service and

location of the Post Office.





