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This independent study aims at investigating the satisfaction of customers of the
Government Savings Bank, Chiang Mai Region 2 on the Marketing Mix of Visa Electron Debit
Card Service. The data were collected from 313 holders of the bank’s Visa Electron Debit Card.
The collected data were analyzed by using descriptive statistics including frequencies,
percentages, and means.

The study revealed that the questionnaire respondents were male aged 20 — 29 years
old. They held undergraduate degrees, or were studying in the level. The respondents were
employees in private companies earning their monthly income of 10,000 — 19,999 baht. They
used Visa Electron Debit Card Service of the Government Savings Bank for 1 — 2 times(s) per
month. The respondents used Visa Electron Debit Card to withdraw money the most. The reason
that made them use Visa Electron Debit Card Service was the security of their money.The
respondents reported the reason they would continuously use Visa Electron Debit Card Service of
the Government Savings Bank in the future was the benefits and worthiness that they would get
from using the card.

The respondents showed their high satisfaction on the use of Visa Electron Debit

Card of the Government Savings Bank.

According to the respondents’ expectation study, means of the marketing mix are
high. They can be ranked as the followings: Products, Service Procedure, Physical Evidence,
Place, Price, People, and Promotion, respectively.

For satisfaction after obtaining the service, the respondents showed their high
satisfaction on Price, Product and Service, People, and Physical Evidence, respectively. And, they
expressed an average level of satisfaction on Service Procedure, Place, and Promotion,
respectively.

However, when considering the mean score, it was found that the promotion factor
showed a lower level of satisfaction than its expected value. The minor factors that showed a
higher level of satisfaction than the expected value were Promotion factors including the
appropriate and interesting advertising and public relations through media e.g. radios, televisions,
brochures, etc; People factors including smiling, greeting, farewell, and polite manner; Physical
Evidence including image of the bank that issued the card — the bank should be secured and very

trustworthy.





