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The objective of the study was to study the customers satisfaction level towards the
Marketing Mix factors of The Siam Moulding Plaster Co.,Ltd.

Questionnaire was used to collect data from 60 companies who were The Siam Moulding
Plaster Co., Ltd. customers, and were divided into 3 groups, the first was 54 companies of
Tableware group, the second was 5 companies of Sanitary ware group and the third was |
company of Dental Plaster group. The data was analyzed by descriptive statistics, i.e., frequency,
percentage, mean and weighted average.

The result of the study indicated that most customers who answered the questionnaire
were females, working in the position of mould section supervisors. Most companies were in
Tableware business. Most time period of purchasing was between 0 — 3 years. Most used type of
plaster were Case plaster. Most ordered quantity of plaster were between 0-20 tons. Most section
that gave information for decision were production and management section. The most position
the made decision to purchase products were the Plant manager.

From the data analyzing summarized that the customers satisfaction level was in the high

level for all factors. The highest level were product, place, price and promotion in order.

In term of product, customers satisfaction level was in the high level for three sub factors
most highest score are the clarity of product lot, safety in product usage and the trustworthiness of
company in order.

In term of price, customers satisfaction level was in the high level for three sub factors
most highest score are the clarity of payment informs, the payment method and the clarity of price
informs in order.

In term of place, customers satisfaction level was in the high level for three sub factors
most highest score are the righteousness of product delivery, the righteousness of product delivery
quantity and the completeness of product delivery in order.

In term of promotion, customers satisfaction level was in the high level for three sub
factors most highest score are the ability in searching for product data when problem had
happened, the ability in keeping secrets and attention and follow up of sales representative/ sales

engineer in order.



