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ABSTRACT

TE133335

in this research , the research had an objective to design to design and develop the

graphic design and packaging for the folk arts and crafts espacially for the silk cloth from

Amphur Chonabet , Khonkaen provinee. Included of testing to search ideas for the satisfied in

the graphic design and packaaing from the users who buy the sik products from Thar Silk

Pavillior . Amphur Chonabot , Khonkaen province to raised the silk products to have its

unigneness to promote the folk culture , beauty and valuable of the good products to the users

though the stability streneth of the crowded people to development of their folk arts ideas
ctemally.

The Samplings which used in this research , the research had seclected the samples from
the samplings to scarch ideas m the graphic design and the packaging which were seperated in 2
groups as below .

First Sample which were used i this case study such as the interest people and the
travelers who buy the silk products from  Amphur Chonabot , Khonkaen provinee from 100
people by simple randomn sampling and fix assign the group of samples from the standard
schedule of Krescie and Morgan ( Boonsom Srisa-ard ,2538 : 187 ) and there were S people from
the group of samples.

The second sampling was Kindly supported by the specialist to search for 2 idea from
10 people.

The specialist in graphic design total 5 people.

The specialist in packaging total 5 people.

The instruments which were used in this research were the questionnaires for demanding
to sell the Thai silk products and the guestionnaires for the resolution and the quideline to design
the graphic and packaging and crested the prototype to search the satisfied for the conclusion as
below.

1. The satisfied of the first group of samples who were tested in graphic and packaging

design have been known that the summary was 1o the good grade.

T

The resolution of the specialist ( the second group } who were tested in graphic and

packaging design have been known that good grade Jtoo.



