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Abstract TE133962

The objectives of this independent study is to determine the customer’s satisfaction
of Lum Mae La Pla Pao Restaurant, Mueang District, Chiang Mai. The resuit of the study is
to be used for the improvement of the service standard and food quality. The study was done by
collecting questionnaires from 361 samples. The collected data was analyzed using statistics,
frequency distribution, percentage distribution, means, standard deviation and descriptive
analysis.

The study showed that most questionnatres were answered. by female respondents, aged
between 20-39 years old of single marital status, government and state enterprise employees,
residing in Chiang Mai.

The respondents’ level of satisfaction towards each factor were as follows;

1. Interms of food cleanliness, taste and menu varieties, the respondents were highly

satisfied.

2. In terms of pricing per portion and 10% discount for members, the respondents werc

moderately satis{ied.

3. In terms of location accessibility, parking safety and the general atmosphere of the

restaurant, the respondents were highly satisfied.

4. In terms of service by the staff and the customer’s waiting time for food, the
respondenis were highly satisfied.

The respondents’ level of satisfaction categorised by individual factors were as follows;

1. In terms of food, highly satisfied by respondents aged 20 - 59 with different marital
status, occupation and domicile, moderately satisfied by respondents aged 60 and up.

2. In terms of price, moderately satisfied by all respondents.

3. In terms of place, highly satisfied by respondents aged 20-59 with different marital
status, occupation and domicile, moderately satisfied by working respondents aged 60 and up,
very satistied by retirees.

4. In terms of service, highly satisfied by respondents with different marital status,
occupation and domicile, moderately satisfied by divorced respondents, very satisfied by retirees.

From the resuit of this study, the continuation of consumers’ behavior study is
recommended, and it should be done thoroughly in order to be used as a feedback for marketing

improvement and to update with current level of the customers’ behavior changing.





