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ABSTRACT
TE 154224

Independent study titled *“Customers Satisfaction Towards Installment Payment Services
of Chzanchomphu Partnership limited, Faug District, Chiang Mai Province” was to study the
satisfaction of customers Towards Installment Payment Services of Chanchomphu Partnership
limited, Fang District, Chiang Mai Province. Population studies were customers living at Fang
District, Chiang Mai Province in 2003 who purchased goods from Chanchomphu Partnership
Limited. on credit up to 21 October 2003. One hundred and fifty samples were selected by quota
sampling according to the ratio of 3 sections of goods, namely vchicles, electricity and other.
Tool of rescarch was questionnaires. Data were analysed by statistical techniques such as
frequency, percentage and mean.

From rescarch findings. it was found that the respondents were more female than male,
aged between 20-29 years old, married, finished primary education being traders or entrepreneur
with monthly income 3,000-6,000 Bath per month. Most goods purchased were color television
with 12/18 months duration. Media used to make the customers known was advertisement car, the
customers usually made their decision to purchase goods by themsclves. The reason for choose the

service was the shop was nearly.
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From the study of customer’s satisfaction, it was found that customer’s satisfaction was at
maximum level in every marketing mix while the highest rank in people. The rest were place,
physical evidence, product, price, process and sale promotion factors. respectivelyv.

Product factor with highest satisfaction of the 3 first ranks were the right product pattern
was in accordance with the order made. The rest were the perfection of product received and the
variety of products to choose. respectively.

Price factor with highest satisfaction of the 3 first ranks were the price was the same as
advertisement. The rest were the conditions that right according to the contract and the payment
method, respectively.

Place facior with highest satisfaction of the 3 first ranks were the shop was easily located.
The rest were the vicinity and the service hour was convenient to contact. respectively.

Promotion factor with highest satisfaction of the 3 first ranks were the value and
appropriate of the gifts received. The rest were the participation in supporting charity, e.g. national
children’s day, housewife spoit’s day, ect. and the satisfaction on the quality of gifts recerved,
respectively.

People factor with highest satisfaction of the 3 first ranks were the reception, greeting and
politeness of personnel. The rest were the reputation of service, the rapidity of service and the
etiquette of the receptionists, respectively.

Physical Evidence factors with highest satisfaction of 3 first ranks were the shop owner
served by themselves. The rest were the reputation of the shop the cleanliness of dress of personnel
as well as the right documents delivered to customers and the quality of service respectively.

Process factor with highest satisfaction of the 3 first ranks was the rapidity of goods
delivery. The rest were the service was at the conditions made, the perfection and safety of
installation, respectively.

"The problems facing by customers and mostly founded of the 3 first ranks were the
lengthy duration of the repaired goods delivery, price was not right according to advertisement

and the product pattern needed was not displayed in the shop, respectively.



