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ABSTRACT
176503

The objective of this independent study was to study foreign customer's satisfaction
towards the physical characteristics of jewelry made by Pga K’nyau hill tribe in Li district in
Lamphun. Sample group included 25 regular wholesale customers of Chiang Mai Design Shop
during the month of March 2006. Study tool was a questionnaire and the data was descriptively
analyzed using frequency, percentage and mean.

Tt was found from the study that most respondents were female of 31-40 years old. Most
of the respondents had their own retail shop or company in the United States, Italy and Japan,
respectively. All respondents were business owners or entrepreneurs who were in silver jewelry
business. All of them bought silver jewelry in Chiang Mai because compared to silver jewelry
from other sources in Thailand, Chiang Mai silver jewelry was unique in terms of its designs,
purity of silver, and being hand-made.

Apart from Thailand, the country from which most respondents liked to buy silver
jewelry was Italy. They said Thai silver jewelry was different from that of other countries in
terms of design, purity of silver ornaments and silver quality. For most respondents, silver
jewelry bought in Thailand accounted for more than 50% of the total jewelry they bought. Their
regular customers were retail traders with good financial status. Their suggestions for the

improvement of Thailand's silver jewelry in order to compete in the higher level of market in their
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countries were attractive packaging, brand logo, maintaining quality, and more publicity for hill
tribe silver jewelry abroad.

In the questionnaire, the jewelry was divided into 5 categories, namely, rings, earrings,
bracelets, pendants and silver beads. The satisfaction was measured on the jewelry's shine,
precision of patterns, number of designs offered, intensity of dark finish, purity of silver, and
weight. It was found from data analysis that most respondents were satisfied in every category of
jewelry. As a whole, the respondents were satisfied the most with silver beads. The most
satisfaction on the jewelry's physical characteristics was on number of designs offered. The
physical characteristic which the respondents were not satisfied the most was weight; they said

the jewelry was too heavy.



