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ABSTRACT

The objective of this study was to find that customers’ satisfaction towards parts
department of Sangchaipanich Limited Partnership in Chiang Mai province. The study tool for
data collection was a questionnaire for 155 current whole sale customers of Sangchiapanich
Limited Partnership who were small shops owners, motorbike fixing shops and secondhand’
motorbike shops in Chiang Mai province. The author employed descriptive statistics to analyze
obtained data i.e. frequency, percentage and means.

The study revealed that the questionnaire responders were male, age 41-50 years old and
their education was in lower secondary school. Their businesses were mostly located in Muang
district and most of the businesses were motorbike fixing shops with one owner, carried on for 5-
10 years. In addition, their income was not higher than iO0,000 Baht and their capital was not
over 100,000 Béht. Most of the responders were the business owners who experienced their work
for more than 10 years and they ordered motorbike parts themselves. The purchaée amount of the
parts per month was not more’ than 25,000 Baht and they frequently ordered the parts from 2-3
suppliers, 70-80 percent of the whole order was made to Sangchaipanich Limited Partnership. For
the parts, there were manufacture license parts and aftermarket parts. In term of purchase
frequency, the purchase was made more than once a week ‘and the supplier information was

received with its reputation and high level of satisfaction from Sangchaipanich Limited

Partnership.
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It was also found that the customers of Sangchz;\ipanich were satisfied with the

‘marketing mix at the high level satisfaction. The first was product which was rated at the high

il?{r?li(;ffsfétfiéf?aét’ibn and the second after was place and then the physical evidence, people, price,
process and promotion, respectively.

- The overall problems of marketing mix factors affecting customers’ satisfaction

towards Sangchaipanich in first 2 sequence are following.

For product, the customérs were much satisfied with their availability of parts
6iréﬁlétion and vaﬁety of product such difference brands, aftermarket parts, license parts.

" For place, the customers\liked the readiness of the parts and easy access to order
parts by phone, fax, and electronic mail.

For physical evidence, the customers were satisfied with shop sign, shop were
organized and spotless.

For people, the customers were satisfied with shop uniform, knowledge,
experience and expertise on parts.

For price, the customers were satisfied with shop were not overprice when
compared with other suppliers and the overall price of all parts in general were standardize or less
expensive,

For process, the customers were satisfied with the easy access when claim,
exchanging products and convenience payment.

For promotion, the customers were much satisfied with custom giveaway and

sale promotion with gift, sale on special occasions.





