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ABSTRACT ,
TE 157850

The objective of this indcpendent study wus to study Customer’s Satisfuction Towards the
Marketing Mix of Jitt-Aree Viil Ltd., Housing Project Lampang Province.

The data was collected from questionnaire distributed to 230 homeowners in Jitt-Aree Vill
Ltd, Housing Project. The data was then statistically analyzed using frequency, percentage and
means. The results of this study were as followed.

It was found from the study that most of respondents were female of 41-50 years old.
holding bachelor’s degree. They worked for thel government or siate enterprises, with monthly
earning of 10,000-30,000 baht per family. They were from Lampang and had been living in the
project for more than 8 years, with 2-5 family members. Most of them lived in one-storied house
on 50-100 Tarangwa of land. The prices of the houses and lands, which they lived were from
500,000 to 1,000,000 baht.

Overall the respondents were satisfied with Jitt-Aree Vill Ltd., housing project marketing
mix at the at the medium level with the first factor being price. The rest were place, people.
product, processes, promotion respectively. For physical evidence, the respondents were satisfied
overall average at the low level.

The first 3 rankings of the sub-factors towards which the respondents were satisfied at the
highest level in each category were as followed. |

In product, they were house design, the project’s good image, and garbage collecting,
respectively.

In price, they were bank installment period, the amount of each installment payment, and
the period of down-payment installment, respectiveiy.

In place, they were convenient trip to sales ofﬁcg, convenient transaction at sales office,
and convenient trip to the project’s operational office, respectively.

In promotion, they wcre polite and good-mannered staff, road shows at department stores,
and quick services, respectively.

In people, they were well-dressed staff with good personality, polite and frisndly staff, and
ﬁonest staff, respectively.

In physical evidence, they were wide roads, well-lighted compound.’and modem office
supplies, respectively.

In processes, they were financing process, financing institutions offered. ard the reliability

of the operation, respectively.





