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ABSTRACT

177243

The objective of this independent study was to study customer satisfaction towards
herbal products of Chaoprayaapiphubet Hospital in Prachin Buri province. Data was collected by
questionnaire given to 300 customers who bought herbal products in Chaoprayaapiphubet Hospital
and analyzed by frequency, percentage, and mean. The results of the study were summarized as
follows.

The majority of the respondents were female 20-30 years old, with marriage status,
holding Bachelor degree, and earning 5,001-15,000 baht per month. Most of them were government
officials and they learned about the products from pamphlets. The main reason of using herbal
products was no side effect. The objective of consumption was for healthy. |

The respondents ranked satisfaction at a high level with product factor while they
ranked satisfaction at a moderate level with price, place, promotion, person, physical evidence and
process factor. The sub-factor of product which the respondents rated at the first priority was the
reputation of products. The sub-factor of price was standard prices. The sub-factor of place was

convenient location of distribution centers. The sub-factor of promotion was pamphlets. The

sub-factor of person was the ability of staff that could give advices on herbal product. The sub-
factor of process was accuracy of prescription in both type and quantity. The sub-factor of physical

evidence was the best award of products, respectively.





