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This independent study aimed to explore the customer satisfaction towards
marketing mix factors of Bualaitong Thai Cotton Limited Partnership, Pha Sang district,
Lumphun province. Data was collected by questionnaires distributed to 52 different types of its
customers including manufacturers, wholesalers, and retailers. Then, the data was analyzed by
the application of descriptive statistics composed of frequency, percentage, and mean.

Based upon the findings, the majority of respondents were 41-50 years-of-age
female and in a position shop owner with Bachelor’s degree level of education. Their hand-
woven cotton business was categorized in a retailed business type and had been operated for 5 —
10 years with 50,001 — 100,000 baht as average monthly income.

According to findings in relation to the purchase of hand-woven cotton product, it
was found that the most favorite product type which they mostly bought was the housing
decorative items. The frequency in purchasing products was specified to once in a month with
10,000 baht for the budget spent in each time/month. Their most favorite place to purchase the
products in Lumphun province was mentioned to shops or Nong-Ngeuk Weaving Factory where
the needed custom-made products were acceptable. In addition, reasons of purchasing the hand-

woven cotton products from the mentioned source were also referred to the quality of products,

the well selective raw materials, and services. Regards to the selection of sources for purchase,
they usually purchased the products from regular shops but they might occasionally compare
product’s price and its quality to other shops. For the purchasing format, they repeatedly
purchased the same products which its qualities were already developed from the shops where
they used to purchase the products or purchased the products from the brand new shops.
Regarding their opinion towards the market tendency of hand-woven cotton products’
popularity, 50% of respondents agreed that its tendency was quite stable, while another 30.8%
of them agreed that the popularity of the referred products began to decrease. They also agreed
that the hand-woven cotton products should not be mixed with other materials which supposed
to bring the sense of different like Recycle Silk, and Hemp.

According to the studying results on the customer’s satisfaction towards marketing
mix factors of Bualaitong Thai Cotton Limited Partnership, Sang district, Lumphun province, it
was found that their satisfaction was rated in satisfied level for the factors namely product,
process, price, place, people, and physical evidence, and in fair level of satisfaction for the

promotion factor.





