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The objective of this independent study was to study the satisfaction of customers
towards Bangchak gas stations which feature convenience store in Mueang District, Chiang Mai.

The data for this study was collected from questionnaires distributed to 244 car and
motorcycle drivers who used the services of Bangchak gas stations which feature convenience
store in Mueang District, Chiang Mai. The data was then statistically analyzed using frequency,
pereentage, mean and weighted mean. The results of the study were as followed.

The majority of the customers were male of 21-30 years old. They were university*
students with stipend between 5,000-10,000 baht/month. Most of the customers rode motorcycles
and filled up their vehicles with 91 Super Green gas with the frequency of filling at 2 times/week.
Additionally, the Bangchak station which was the most frequented by the customers was Suwan

Kawna Gas Station on Jed Yod Road. The reason for this preference was the convenient location

-which was close to the customers' resident.
The majority of the customers used the convenience store at Bangchak gas stations

once a week. The products that the customers bought the most were processed foods and snacks.
The products bought less frequently were soda pops, tea, coffee and fast foods, respectively.

It was found from this study that the service factors of Bangchak gas stations which the
customers were satisfied with at a high level were products, with the company logo reliability as
the most satisfying sub-factor; and sale strategies, with convenient location as the most satisfying
sub-factor.

The service factors of Bangchak gas stations which the customers were satisfied with
at an average level were as tollowed. Ihe first factor was price, with reasonable price in relation
to the quality of the gas as the most satisfying sub-factor. The second factor was sale promotion,
with immediate give-away as the most satisfying sub-factor. The third factor was staff, with the
staff's honesty and reliability as the most satisfying sub-factor. The forth factor was physical
aspects of the site, with convenient entrance and exit as the most satisfying sub-factor; and lastly
service process, with fast fill-up and fast paying process as the most satisfying sub-factors.

The service factors of the convenience stores of Bangchak gas stations which the
customers were satisfied with at an average level were as followed. The first factor was products,
with safe and clean food as the most satisfying sub-factor. The second factor was price, with the
cheaper price compared to other stores as the most satisfving sub-factor. The third factor was sale
strategies, with the appropriate location of the store in the gas station compound as the most
satisfying sub-factor. The forth factor was staff, with the staffs manners and outfit as the most
satisfying sub-factors. The {ifth factor was the physical aspects of the site, with the cleanliness as
the most satisfying sub-factor; and lastly check-out process, with fast check out and accurate
change as the most satisfving sub-factors.

The service factor of the convenience stores which the customers were satisfied with at

a low level was market promotion. with discount as the most satisfying sub-factor.





