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The objectives of this independent study were to study the customer satisfaction towards
services of Taksa Perfect Presentation Agency Company Limited, Chiang Mai branch for the pre
services, during services and post services, also the problems arising from using the company
services.

The data was collected via questionnaires distributed to 150 customers of the years
2004-2007, the data was analyzed by descriptive statistics using frequency, percentage and mean

The results of the study were found that most of the respondents were women between
30-39 years old. The highest level of education was bachelor degree. They were managers and
owners of the organizations. An organizational budget for promotional activities was under

1,000,000 Baht a year. Most of the organizations were private business. They had used the
company services for one to two years. They knew the company from advertising signboards and
had used the company’s services for small advertising signs. In the year 2007 their deals were not
more than 100,000 Baht. They did not use the services from any other advertising agencies and
planned to be loyal customers.

The study found that the respondents were satisfied with the company services based

‘upon the influenced factors. For the pre-service, during services and post services they were
moderately, highly and moderately satisfied orderly.

The main problems for using the company services were over due dates for work

submitting and unrecognized company reputation.





