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The purposes of this study were to (1) examine satisfaction of customers toward services
of flower seed private companies and (2) investigate the relationships of factors affecting
satisfaction of customers toward the companies.

The samples used in this study were 375 manufacturers and flower using customers in
Muang districts of three provinces — Chiang Mai, Chiang Rai, and Mae Hong Sorn. Data were
collected by questionnaires and analyzed by a computer program, using percentage, mean,
standard deviation, max, min, and weight mean score while correlation and chi — square were'
used to analyze the relationships between personal characteristics and satisfaction of customers
toward services of flower seed businesses.

The findings revealed that the majority of customers were male, 39.27 years old,
bachelor’s degree holders and 28.3 percent of them were farmers. Most of them earned 30,001 -
40,000 baht per month, had 6.72 years of experience in using flower seeds and ordered flower
seed 4.15 times per year during July — December. The satisfaction of customers toward AFM
Group was 4.50, which was ranked as high. The results of hypothesis testing showed that
variables related to satisfaction in using AFM Group’s services were age, occupation, salary,

purposes of purchasing the flower seeds, and objective to buy.

Problems of AFM Group’s flower seed business were the inconvenience of service
location, inadequacy of products, and prices. The customers requested the company to provide a

more convenient service location and product availability when they contact the company.





