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This independent study aimed to studying customers’ satisfaction towards services of
Bangkok Bank Public Company Limited, Nongkhaem Branch. 100 of business customers and
100 of household sampling, of Bangkok Bank Public Company Limited, Nongkhaem
Branch. Data was collected by a questionnaire using rating scales. Statistics of frequency,
percentage, means, standard deviations (S.D.), T-Test and One Way Anova were used.

The results revealed that business customers were satisfied with services of Bangkok
Bank Public Company Limited, Nongkhaem Branch at a high level. The minor factors ranked at
a high level of satisfaction were people, product, place, physical evidence and presentation and
process In addition, the minor factors ranked at those of a moderate level were price and promotion

The results revealed that general household customers were satisfied with services of
Bangkok Bank Public Company Limited, Nongkhaem Branch at a high level. The minor factors
ranked at a high level of satisfaction were people, product, place, process and physical
evidence presentations In addition, the minor factors ranked at those of a moderate level were price
and promotion

In comparison to individual factors and behaviors in obtaining service which affected
satisfaction. Considering other personal factors, i.c. gender, age, educational degree, personal
income, career, position, type of organization and size of organization, and behaviors in obtaining
services, i.¢. frequency in receiving services, time and day of service receiving and type of

services, it was found that these factors had no effect on customers’ satisfaction.





