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The objective of this independent study was to study the satisfaction of sub-dealers towards
the dealers of Insee bag cement marketing mix in Mueang District, Chiang Mai Province. The
population were 47 sub-dealers who purchasing bag cement in Mueang District, Chiang Mai
Province. The data was analyzed with frequencies percentage and means.

The study showed that the respondents mostly were male, aged 41-50, owner and finished
bachelor degrees, who were the key decision maker to select the brand and had over 7 years
experience in business. The sub-dealers camned the average of 1,000,000-2,000,000 baht per month,
purchasing Insee bag cement from dealers of Siam City Cement Public Company Limited because
of specific brand in mind.

The satisfaction of sub-dealers towards the dealers of Insee bag cement marketing mix, the
most result were product. The next were promotion price and distribution, respectively. Factors
respectively for sub factors it was found that the product factors that had quality of the products was
the most satisfaction, price factors that had perceive valued product concerning to price and quality,
distribution factors that had the satisfaction of logistic, promotion factors that had the advertising
campaign of Siam City Cement Public Company Limited and dealers.

Problems of sub-dealers in purchasing bag cement in Mueang District, Chiang Mai Province,
the result were product: the easily broken of packaging, price: Insee price was higher than
competitors, distribution: the shortage of spare bags for broken packaging, promotion: the lack of

sales promotion program such as; discount coupon, lucky draw and free gifts.





