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ABSTRACT
E 153833

The objective of this study was to study mother satisfaction lowards'tfc marketing nix ol
infant formala milk powder comparing Snowbrand Siam Co., Ltd. and Bristol - Myer Squibb
(Thailand) Co., Ltd.

Data was collected by questionnaire from 200 respondents who lived in Amphor Muarg,
Chiang Mai province and had less than 1-year baby. They used both infant formula milk powder
snow P7L-beta and Enfalac. Respondents were selected by convenience sampling and the data
was analyzed by frequency, percent, mean, and compared different group by paired t-test.

According to the marketing mix factor, the result indicated respondents were loss
satisfied with the product factor and promotion factor of Snowbrand Siam Co., Ltd. than those of
Bristol - Myer Squibb (Thailand) Co., Ltd. However, respondents were satisfied with the price
factor of Snowbrand Siam Co., Ltd. more than that of Bristol - Myer Squibb (Thailand) Co., Lid.
The respondents satisfaction toward the place factor of both companics were not difference.

For product sub-factors, respondents were satisfied with easily mixed quality and no
problem of constipation of Snowbrand Siam Co., Ltd. more than those of Bristol - Myer Squibb
(Thailand) Co., Ltd. They were satisfied with the other product sub-factors of Snowbrand Siam
Co., Ltd. less than those of Bristol - Myer Squibb (Thailand) Co., Ltd.

For price sub-factors, respondents were satisfied with the price per volume and the low
price of Snowbrand Siam Co., Ltd. more than those of Bristo! - Myer Squibb (Thaiiand) Co.. [.1d

For all place sub-factors, respondents were satisfied with  Snowbrand Siam Co.. 1.1d.
more than that of Bristo] - Mycr Squibb (Thaiiand) Co., Ltd.

For promotion sub-factors, respondents were satisfied with multimedia advertizing.
volume discount, children club premiums, gift sct for new born in hospital, product information
lcaflet, and call center seivice of Snowbrand Siam Co.,Ltd. less than those of Bristol - Myer
Squibb (Thailand) Co., Lid. The respondents satisfaction towards other promotion sub-faciors of

both companies were not difference.





