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This research aims to study and analyze the criteria used for selecting the social issues for the
implementation of CSR activities in the context of Thai’s society. The study applies Delphi
technique to gain the opinions of experts and specialists related to CSR selection criteria. The result
was then used in the development of the questionnaire to examine the interest in applying these
criteria by business firms in the Stock Exchange of Thailand. Outcomes of this research are shown
in two categorical factors. Firstly, the internal factors of which the most important factors are (1) the
consideration of the effect of organization’s operation both directly and indirectly on stakeholders
and environment, (2) relevance of the issues to the corporate policy, goal, core business, and (3)
evaluation on resources utilization in CSR’s activities. Secondly, the external factors criteria of
which the most important factors are (1) the existence of problems in the surrounding community
which enables the organization to implement CSR’s activities, and (2) the criticality and urgency of
social problem to be solved or relieved. Nevertheless the study found that business firms show less
interest in internal stakeholder expectation and the allocation of budget for all possible CSR
activities. Moreover, factors related to economics still gain the highest level of interest from
business firms. This study suggests that the business firm's implementation of criteria for CSR
selection should link with its accent of business. There should be a prior consideration of the more
important criteria as well as properly combining different criteria together under the strategic

framework of the organization.





