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This Study was aimed to provide information and to complement decision making
for SCB strategy and marketing. The questionnaire information was collected by asking 200 SCB
customers in the Bangkok area. The data was analyzed in terms of frequency , percentage and

mean.

Consequently , the study has revealed that most of the respondents were female aged
between 25 — 35 years, married, holding Bachelor Degrees, employee, income range 30,000 —

45,000 baht permonth and using deposit services.

With reguard to satisfaction of SCB marketing plan , it was founded that having
excellent level and the other factors including people , products , environment , service process ,

promotion , distribution and pricing respectively





