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This study aimed to Satisfaction of Medical Sales Representatives Toward
Motivation Factors of Novartis (Thailand) Company Limited. The method of data was
collection was done through the use of questionnaires to 250 medical representatives of
the company, which were based on Herzberg’s Two Factor Theory, The Motivation
Factors and Maintenance Factors. And then analyzed by descriptive statistics in terms of
frequency, percentage and average which presented in the form of tables.

The results of this study revealed that the most of these pharmacists were female,
Their ages were less 25 years old, educated with a bachelor degree, single, Their working
duration in the company less 1 years, and salary 40,000 — 60,000 baths.

The respondents ranked the importance of the motivation factors at the highest level.
The factors were listed by the work itself, recognition, achievement and responsibilities,
respectively. The advancement and growth was the high level.

The respondents ranked the importance of the Maintenance factors at the highest level.
The factors were listed by job security network, working condition, interpersonal relation
with superior / subordinate, opportunity for advancement, personal life, supervision, status,
policy and administration. The high level, salary and benefits interpersonal relation with

peers factors, respectively.





