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ABSTRACT

TE 1553901

The objective of this independent study was to evaluate customer satisfaction on
Universal Health Insurance Scheme : A case study of community health centers,
Amphoe Saraphi, Changwat Chiang Mai. The 360 samples were equally selected from
customers registered to 12 community health centers, using convenience sampling.

Questionnaires were nsed for data collection. The data was analysed using descriptive statistics
to generate frequency tables, percentages and means.

The study found that the customer satisfaction level on price, people, physical evidence,

place and the service process were at the high level while product and promotion were at

the moderate level.



