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The objectives of this qualitative research are to describe constructed meaning and myth in
environmental public relations advertising of petroleum business, to describe the audience’s meaning
éecod‘ing and to describe perspectives of concerned groups. The three research methodology are conducted;
semiological analysis of environmental public relations advertising which had been broadcasted during the
year 2008-2010, audience focus group and in-depth interview with academicians, public relations

practitioners and environmental NGO practitioners.
The research findings are as following:

The Myth in environmental public relations advertising consists of four meanings; the initiator/creator,
the happiness caretaker, the guiltless person and the great man. These meanings implied that the
petroleum business is a great man or gods who have the magic spell, purity, goodness and sincerity to
create the whole new world and initiate alternative energy. He also creates prosperity and happiness and

moves Thai society away from energy poverty crisis to the good new future.

The audiences construct the meaning of environmental public relations advertising that the
petroleum business concern in social responsibility on environmental problems along with its operation.
The decoding types of audiences are dominant-hegemonic reception, negotiated reception and oppositional
reception. However, the audiences decode negotiated meaning and oppositional meaning in the myth of

“petroleum organization as a good citizen”.

The concerned groups reflect perspectives on environmental public relations advertising
that petroleum business have legal right to express their responsibility on environmental problem by
broadcasting the advertising. They express that the advertising is a mean to construct myth, consequently,
it has to present true story of the organization operation. In addition, the organization who broadcasts the

advertising should be validated.

Department : ....... Public Relations Student’s Signature J égz . ’é ;

Field of Study : ..... Public Relations Advisor’s Signature % W .

Academic Year: 2010
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