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The purposes of thi study are to determine the level of satisfaction of Thai tourists
with prices and service of the Royal Diamond cruise package tour and to study the types of
media influencing their purchasing decisions. The results of this study could be the basis for
evaluating service quality and for developing marketing strategies in both on other cruise
businesses and similar tourist industries.

The study surveyed a sample of 200 Thai tourists who had purchased the Royal
Diamond Cruise’s 2 day 1 night package tour on the Mae Ping National park located north
of the Bhumipol Dam. Questionnaires were used to determine the means by which they had
learned of the tour and their levels of satisfaction with the tour prices and service. It was
found that the majority of the Thai tourists were 41-50 years old, most were married, and
most earned approximately 10,000 -20,000 baht monthly. Most were on their first cruise,
and the majority considered that the price of the tour, 2,001-2,500 haht per person, was
appropriate. Most had paid their fare directly to the Thong Natee Company rather than
through an agent. Word of mouth was the most common source of information used in

making their decision to purchase the cruise.
In terms of satisfaction, the Thai tourists rated the staff's skill, their temperament, the

number of staff personnel and the menu provided highly. However, they rated the
restaurant and condition of the rooms, the cruise's overall cleanliness, comfort, safety and
provided activities as only moderate. Overall, the Thai tourists were moderately satisfied
with the cruise, but would have liked to have had better room accommodations.

This study found that the most prevalent media for dispersing information about the
cruise was word of mouth. For this reason, more emphasis should be placed on developing
service quality during the cruise trip to better meet tourists' expectations. Satisfied tourists'
complementary words expressed to their friends and acquaintances will then become the

most effective public reiations vehicle.





