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This study aims at investigating travel behaviors and factors affecting satisfaction of Thai
tourists on their travel around Chiang Mai Zoo and assessing level of satisfaction of Thai tourists
who traveled to Chiang Mai Zoo. The data used in this study were collected by using interview
questionnaires asking 500 tourists who travelled in Chiang Mai Zoo. Collected data were
analyzed to descriptive statistics. In interpreting data, tables of frequency and percentage were
used, and the Logit Model with marginal effect analysis was used in data analyzing.

The study results show that most Thai tourists who travelled to Chiang Mai Zoo or 64.6
percent were female. 56.2 percent of the tourists were aged between 21-30 years old. 79.4 percent
were single. 59.8 percent completed a bachelor’s degree. 41.2 percent earned less than 5,000 baht
a month. 74.4 percent resided in the North of Thailand. Most tourists came to the zoo by private
cars and spent less than 100 baht/person from their residences to the zoo.

According to the behavioral study of the Thai tourists who traveled to Chiang Mai Zoo, it
was found that most tourists traveled to the zoo for recreation. 37.6 percent of the tourists traveled
in groups or with friends. 70.8 percent had been to the zoo before. Most tourists preferred to the
zoo at weekends. 57 percent intended to see animals in the zoo, most expected to see animal was

a giant panda,

Regarding factors affecting satisfaction of the Thai tourists who traveled to Chiang Mai
700, 30.83 percent reported that hygiene and safety were the most important factors. Service-
erlated factors such as tourist information centers and expert animal staff and price factor or
reasonable entrance fee were considered the second most important factor. These factors
“increased level of satisfaction of the tourists for 21-27 percent. Zoo’s area management or zoning
in the zoo, marital status, average monthly income, level of education, area of residence and age
_factors affected satisfaction of the tourists and increased their satisfaction level for 5-12 percent.
The study of satisfaction level of the Thai tourists who traveled to Chiang Mai Zoo
reveals that most tourists satisfied with the spacious area of the zoo the most. The second most
important satisfaction factor was price as tourists were satisfied with the present entrance fee
which was reasonable and also clearly displayed. The tourists were also satisfied with the
convenience factors including ease of commuting, close to the place of residence, hygiene and
safety, and adequate parking space, and with the service-related factors, i.e. the animal expertise

of zoo staff, the availability of tourist information center, and the provision of good information.





