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The objective of this study is to investigate the level of satisfaction Thai tourists
have with the tourism industry in Pai District, Mae Hong Sorn Province. The study data was
collected from 400 sample Thai tourists who had visited Pai District in Mae Hong Sorn Province,
using questionnaires. The collected data was analyzed using descriptive statistics, including
frequencies, percentages and means.

Most of the tourists in the study were male, aged 21 to 30 years old, single and
came from Central Thailand. Most of them held a bachelor's degree, and were employees in
private companies, earning a fixed income of, on average, 10,001 to 20,000 baht.

Most questionnaire respondents stated that they travel in Thailand regardless of
the season. They stated that to see nature is the main attraction and that they want to add new
experiences to their lives. In terms of visiting Pai District in Mae Hong Sorn Province, most
tourists had traveled there using their own transportation, mostly by car. The majority were
visiting Pai for the first time, and most had come with friends. Their average length of stay in Pai
was two nights, and most respondents were staying in resorts, visiting Walking Street the most.
The reason they had chosen to travel to Pai was their physical desire to visit. Before travelling,
the respondents had sought information from relatives and friends the most, believing that the

most reliable source of information was word of mouth from these people. Most respondents

searched for information about tourist attractions in advance, and had planned their trip by
developing their travel plans, and booking accommodation and transportation in advance.

' A comparison between the expectation mean and value perception mean of the
respondents regarding components of the tourism industry in Pai, revealed that the respondents
were “satisfied” with accommodation, restaurants, nightlife/entertainment, and travel agencies or
tourism service providers, though the value perception mean was higher than the expectation
mean. With regard to tourist attractions, souvenir shops and infrastructure, the respondents were
“dissatisfied”, with the value perception mean being lower than the expectation mean.

Problems highlighted by the respondents included a decrease in the number of
natural attractions, the changing lifestyle of local people, the high price of products and services,
insufficient safety and hygiene, and insufficient infrastructure and amenities with regard to tourist

attractions.





