Unfago

v

) 1134695

=2 aa S A o @ Y a
MIANEINYATIU WIngszasdimerny dnuaeia lvesms IusSnisemsuuy

A3

Tulan  luvadunaes Sswiaduaing anuiawe laveainvieafisrvadesemedis
ABMTUTMITOM UYL Tan unsAnuilefuifianudiiuifussdunnuitanelave
'Jnn'mx‘?iu'm'mhqﬂszmﬁﬁﬁﬁiamsu?msmﬂ1suumTuTﬂn

nquiI0d1i 1S lunisdnuindail -de inveudioaridelszmeiidumanid
UIMs o guidausssudoalmi uasdudulan $1uu 365 Ay inussmtoyalaslds
MI§139 dune uazifukuuaeyoly miAneideyalfadfidomssan Usznoudaoms
wenueenmd msmisasdandosa: nsmRuad msmﬁwmmtﬁcmmma«’faga iz
addFainnziuumaney « msinsisianuuysysoy

wan1sANYIISY Wy ﬂ“ﬂviamﬁmmwinﬂssmﬁf"itf]uﬂtjuﬁmdnff'zu‘lnnj i
ﬂ'Jmﬁqwa"lwiamnfs’msmmsuumTuTﬂn’luﬁ'mmm?msagj‘lus::ﬁumﬂﬁqﬂ amdu
AUANBINT 3901 UISINA UazAINIIUNISLEAR TanuRaneleluseauuin

ladoduyanamedimea o1y 0vin s10l&indvde (UsS) Fuansedy na
Wewaladenanmems st nsusms usstimeeglussduiedinty udluduves
sdunsinufluanaiaiy ﬁmmﬁawah‘luszﬁuﬁumndwﬁudamsu?mﬂué’mmm
mineweuazmsinsemd  swtussomaludunnuazern uazfunssumsuansdy
AummanrasveInuEasfun NI luMsEas dauanuRariueninyes-
xﬁuwncahaﬂszma‘luntjuﬂszmﬁﬁumnﬁhaﬁu fianufaneledoguamems s1a ms

UTNS USTOINMA Haznnssunmsuaa lusEauiuana1aiy



ABSTRACT
TE134635

The objectives of this research were to study the food service of the style of Khantoke
Dinner in Muang District, Chiangmai, to enhance international tourists’ satisfaction towards the
Khantoke Dinner, and to identify and study the factors that relate to the satisfaction of the
customers.

The sample was 365 international tourists who had experienced the Khantoke Dinner at
the Old Chiangmai Cultural Center and at Khum Khantoke. The 1aethodology included a
questionnaire and participate observation. The information was analyzed by descriptive statistics
of frequency distribution, percentage distribution, mean and standard deviation. Analysis was
made by t - Test and Analysis of Various : Anova.

The results of the study showed that on average that the majority of the international
tourists were satisfied with the Khantoke Dinner at a high level. The aspects of food quality,
price, atmosphere and show activities were at high level. The highest level of satisfaction was in
service.

Although the descriptive data (gender, age, occupation and average income per year in
USS$) of the international tourists was different, their satisfaction of food quality, price, service,
and atmosphere was similar. However the difference in education level revealed a different level
of satisfaction in service (consistency and courtesy), clean, atmosphere and actiﬁties (variety of
shows and competency of presenters). Also the different nationalities of the tourists showed

different levels of satisfaction in food quality, price, service, atmosphere and activities.





