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The objectives of this independent study is to study Thai tourists satisfaction levels for
the service deliver in restaurants, and food shops as well as to study factors affected on Thai
tourists satisfaction levels. The study focuses on restaurants and food shops in Mueang District,
Chiang Rai province. The data was collected by the questionnaire of 380 Thai tourists in the age
of 15 years old as the minimum, and then analyzed by descriptive statistics, in term of frequency
distribution, percentage, measures of central tendency and standard deviation.

The study’s findings disclosed the most respondents were male whose aged between 35-
44 years old with education equaling bachelor degree. They were mostly merchandise and
entrepreneur from with the average income of 5,000 - 10,000 baht per month. Most of them
came from Bangkok as leisure tourists. The expenditure in restaurants and food shops were in the
average of 500 - 1,000 baht per meal. Recommendation from friends or words of mouth was the
source for their decision making.in choosing the place to eat. Weekend was the most popular
period Thai tourists preferred to spent leisure time in restaurants and food shops.

The study also found out that the average Thai tourist satisfaction was in a highest level on food
products, and in the high levels towards the following factors: price, location, food production
process and environment. The satisfaction towards service was in the moderate mean level.
Recommendations for improving the services of restaurants and food shops in
Mueang District, Chiang Rai Province are as follows: safety, hygiene, awareness on air and waste

water pollution prevention, garbage management as well as service quality system improvement

in order to respond tourist needs.





