212697
g} 9 s dydw ¢ A X 2 Y] ¥ ~ 1
nsauauuudasilidaglseasamednuianuiawe liveninvouiionse
Y a =) o s Y ¥ ¥ ] ¥
nsldusmssounsy luduneihe Janiamigesaou Taslduundeunuiusivsudoya
vintiaveudion $1uau 400 51 udsihuinveaieavnlnesuau 200 5w e
Y. - ¥ o 3 v 9 o ] v A 9
Wnnesfenymalsemesiuig 200 510 nudeyadlensqualeitwuutiudy laold
anmFmssan laun msueanasanud Sevas uazAunde
namsAnymun  dnvesivadiuInadlumands Joglure 20-297
d‘ = =8 a = A =4 ¥ =1 =] =) Y]
winfiga Inisszavfnuiiliyanainioioumit Gaownmiae Herdwwinau
a as a3 1 o i o [~ 1
wsEnenyu 151818 20,001 — 30,000 v mAeKReu IS waudsRumailungnoe 2 - 8
A ar o = ) 4 P @ = g
au Tlegilszasd lumsiiumennfionsveuiisaazindou Tasdumeuniluasusn
Y ad = ° v ot Yo A A o [ v
awasmsaumslaesnlaemsdszdmn  daulug himeddnsounsuideninuas luino
@ A = A o ' A o A v A ' Y o A
WS ouusuRdenimnneu WeninGouusu laslilinisveaSounsunowdin Iasden
WnGeuusude s1lumen wniiga uasdiulnandeein Al 301-500 um &
Y o & vy AP A A A o o ' Y
szoznm lumsiinin 1-3 Ay TeeunasdeyahnisniFounsuibonintlumsguniiesin
Taolifinsmideyaniomansoumsarnth 443 mau muiluddaduludeninSou
usu wastimgralumsdaduluiiomnaalsenda winhiga
= ¥ a A Y
anuiawelaludiudlssaunienisaaiavinisvessounsuvesdnoy
1 a =t o o J o d‘:;’ 9 =
suuaeuo agluszauuin 5 aw Gesdwy Taun Awuaids dwmsldvimsves
WD MUMIFAASTUNIMIAMIA ATUIAT UAZAIUASZUIUMS IRUTMS  awdidy
¥ @ Y o a2 o |
uazegluszauthunats 2 A1u ldun Mudnyaznienontw tasdudsdivienny

J

v ¥ ¥
azadn Mudadisanuazain danuiawelegege e TuSminaiesiniigu

9

A

5990911 1D DIMITO HAZHBI0 IS / Aamas  Awsian Unnuianelegege Ao
@ o = rooa 3 § o o o
51 ON 5899 fie M3F1szRUANSMsNInUAilawAd I uazmsuanssInIein
9 9 3 d’g =1 ~S 2 3 [ = =3 9 o
Paawy dnminands Tanuiawelogege Ao Indunaesssuand seswman Ao lndda
A Y ] v v Y o ' s 2 9 1 s a
des wazlndunassdunuasiHrudmiisvesnszdn Mumsduasunnmsaia I
= A < Y g =2 , = 9 A
anuinelagega Ae MIVEBIAUTABINIUDIIDWNINMINTUVBIGNAT 5090901 fD
HifenssundauswsuRaseududny Funadouuaz TAUTITNYBIGNIY HAZAITAL
a ¢ a o ) sy Yo a
Tawanluduaeiia, mslasunsudoyanaadidainauiin Anmslduimsves
o = <2 =] o e 2 ¥ i o3| @
wiinay Hanuiawelegega Ao wilnaulianugnin sunduuanla uazitluiuies
5090917 A0 szuuquasnuInNldasans uazwinnulianusvraseylunisiinu
E4 ¥ rooa g @ = = A o
annsaBinaleldidfueded Audnuaznenmonw Tanuiawelgege fe dnvazms
ANUAIYBIBIATS NN 5890301 Ae anwazelaneludesin uazvaveIiosin A1
Y ] =~ & g 4 Voo
AszuaUMIHYTMS Tanuiawelegiga As anusiasuwazgnaeslumsliuins
< o 3 ¥ 2 [~ £4 ¥ 9 ¥
IFABU-FAIN se9aI A anuslaiswazgndedlums ideyavias wazanu

g ¥ 4
yasuazgnavalumsud lilgm



212697

The objective of this independent study is to study tourist satisfaction towards

services of guest houses in Pai District, Mae Hong Son Province. The data is collected from the

questionnaires completed by 400 travelers: 200 Thais and 200 foreigners. The data is collected by

random sampling and analyzed by descriptive statistics consisting of frequency, percentage and

mean.

The study finds that the majority of tourists are female aged between 20 - 29 years

old with Bachelor Degree level and they are single. They are employees and eamn 20,001 - 30,000

baht per month. They like traveling as a group of 2 — 8 persons. The reason for coming to this

place is to sightseeing and relaxing. They are first-time travelers and come by bus. Most of them

do not know about their selected guest houses. They never stay at those places before and do not

make reservation. They generally select ABODAYA guest house and choose room rated between

301 - 500 baht. They stay there for one to three nights and know the information of the guest

houses by random selection. They do not plan in advance. Their travel mates also help them make
decision. The economy plays an important part in their selection.

The satisfaction in service marketing mix of guest houses are rated at the high level in

five factors respectively: location, guest house staff’s service, promotion, price and service

process. There are two factors that are moderately rated: physical evidence and facilities. The

respondents rate water heater as the most satisfying. The next ones are rent car and restaurant. For
price, the room price is the most satisfying. The next one is the paying for all the service charges
when checking out and the clarity of how the room price is shown. For location, the most
satisfaction is the closeness to natural site, city, shopping places as well as souvenir shops as
follow. For promotion, the most satisfaction factors go to the extension of the checkout time and
the customers’ flight schedule. The next factors are the activities involving contribution to the
society, environment, culture of the community as well as the advertisement in the internet and
the information gained from the acquaintance. For guest house staff’s service, the respondents
prefer the staff with politeness, cheerfulness and friendliness. The next one is the security system
and the staff who are responsible and trustworthy. For physical evidence, room decoration is the
most satisfying and the next one includes the cleanliness and size of the room. For service, the
fast and accurate check in and check out services are the most satisfying factor and the fastriess

and accuracy of the given information and problem solving are the next.





