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34 1

37 2

7 3

39 4

9 5

Event

Advertisement

- Magazine

- Qutdoor

-BTS

- MRT

- Bus Stop

- Bus Body

- Radio

Direct Mail

Promotion

Cost (UN)

1,070,550

1,220,427

1,391,286.78

1,586,066.93

1,808,116.30
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