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 1 

 Brand Logo

 Brand Components  Child Bright  Graphic Designer 

 Logo  Brand DNA  Logo 

14

 Logo  Child Bright 

 10  Child Bright  

 Logo  Logo 

 brand  Logo 

 Logo  Child Bright 
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 Child Bright 

 1 

 Child Bright  Introduction Stage  Product Life Cycles (PLC)77

 product life cycle

 (Brand Awareness) 

 MQ 

 Direct Marketing, Advertising  Public Relations  Concentrated 

 Sales Promotion  Personal 

Selling  2  Future Park 

Rangsit  Seacon Square 

 (Advertising) 

1  Child Bright 

2  Child Bright

77 Philip Kotler and Kevin Lane Keller. Marketing Management .12 th Edition. Pearson Education International, 2006, p 302
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 Mass media  advertorial 

 Child Bright 

 2  Future Park Rangsit 

Seacon Square  Child Bright

 2 

 A4  A5 Future Park Rangsit 

 1 

 2  3 

 1.5 x 2 

 Robison -

 Central Future Park 

Rangsit -

 6 

Future Park Rangsit 

-

 200 ( - )

o  MQ 

8

o  Child Bright 

 MQ 

o

o E-mail address, web site 

 Seacon Square 

 Seacon 

Square
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Web site

 Internet 

 Child 

Bright  web site  http://www.child-

bright.com

 6 

 Web Community 

 web site 

 2 

 Child Bright 

 internet 

 internet  internet  E-Mail 

Address

 Child Bright  web site 

 Brand Awareness  web site 

 Web Banner  web site 

 http://www.raklukefamilygroup.com

 6  (  2  2 )

 6  – 5 

 Internet  web 

site

 web site 

Child Bright  Banner  http://www.raklukefamilygroup.com

 (Brand Image) 

 (Brand 

Personality)

Brochure  Brochure 

o

o  Child Bright 

 MQ 
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o  Child Bright 

 Future Park Rangsit

 Poster  Bill Board  15,000  1 15,000 

 Poster 100 /  200* 20,000 

 Bill Board 300 /  250* 75,000 

 50,000 /  3 150,000 

 web site  20,000  1 20,000 

Web Banner 10,000 /  6 60,000 

 web site 5,000 /  12 60,000 

 Brochure 10,000  1 10,000 

 Brochure 2 /  15,000* 30,000 

 logo 10,000 1 10,000 

   450,000

*

 Seacon Square

 Poster 100 /  200* 20,000 

 Bill Board 300 /  250* 75,000 

 50,000 /  3 150,000 

 Brochure 2 /  15,000* 30,000 

   275,000

*

 (Direct Marketing)

1  Child Bright 

2

3  Child Bright 

78  Direct 

marketing

78 . IMC & Marketing Communication . : Tipping Point Press, 2544 

99
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 Child Bright 

 Child Bright  Direct Mail 

 Child Bright 

 CD 

 1,500 

 Direct Mail 

 CD

 Child Bright  CD 

o

o  Child Bright 

 MQ 

o

o  Child Bright 

o E-mail address, website 

Hi! Child Bright Card 

Hi! Child Bright Card  CD  Plastic card 

 Direct Mail  CD 

 (Direct Response Devices)79  Hi! Child Bright Card 

 web site 

 card  5% 

 course 

 Future Park Rangsit

79 . IMC & Marketing Communication . : Tipping Point Press, 2544 

 100
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  5 /  1,500 7,500 

 CD 25 /  1,500 37,500 

 Production  50,000  1 50,000 

 Hi! Child Bright Card 20 /  1,500 30,000 

 5 /  1,500 7,500 

   132,500

 Seacon Square

  5 /  1,500 7,500 

 CD 25 /  1,500 37,500 

 Production  50,000  1 50,000 

 Hi! Child Bright Card 20 /  1,500 30,000 

 5 /  1,500 7,500 

   132,500

E-Mail

 Child Bright  E-Mail  Direct Marketing 

 Child Bright  E-Mail Address  web site 

 web 

board  web site  E-Mail Address 

 Child Bright  E-Mail Address 

http://www.child-bright.com  Child Bright 

 E-Mail  (Direct Mail) 

 Child Bright  web site 

 web site 

 web site 

 Future Park Rangsit  Seacon Square

 E-mail 0  (not exactly) 0

   0

 (Public Relations and Events/Experiences)

1  Child Bright

2

3  Brand Awareness  Brand Recognition 
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 Child Bright 

“Child Bright Smart Child” The Grand opening 

 Child Bright 

 Future Park Rangsit 

Atrium Zone  “Child Bright Smart Child”  2 

 Endorsement 

 “MQ ”   MQ 

1-6 – . -

 Child Bright 

 Mascot 

 (Brochure) 

 Hi! Child Bright Card 

 web site  Logo 

Child Bright  5%

 Slogan “Child 

Bright Smart Child” 1  Child Bright 1 

 Child Bright 

 200 

 Child Bright 

 50 

 Child Bright  Seacon Square 

 Future Park Rangsit 

 Seacon Square 

 Future Park Rangsit

 50,000  1 50,000 
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 15,000 /  1 15,000 

 Celebrity  50,000 /  2 100,000 

 500 /  10 5,000 

 500 /  15 7,500 

 25,000  1 25,000 

-  100 /  200 20,000 

 Mascot 5,000 1 5,000 

-

-

-

-

100

450

300

200

500*

200*

300*

250*

50,000

90,000

90,000

50,000

   507,500

*

 Seacon Square

 50,000  1 50,000 

 15,000 /  1 15,000 

 Celebrity  50,000 /  2 100,000 

 500 /  10 5,000 

 500 /  15 7,500 

 25,000  1 25,000 

-  100 /  200 20,000 

-

-

-

-

100

450

300

200

500*

200*

300*

250*

50,000

90,000

90,000

50,000

   502,500

*

First @ Child Bright 

 Child Bright 

 2 
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 1-6 

 Direct Experience  First @ Child Bright  3 

 25 

 Future Park Rangsit

-  100 /  450 45,000 

  3,000 /  3 9,000 

   54,000

 Seacon Square

-  100 /  450 45,000 

  3,000 /  3 9,000 

   54,000

“Child Bright Smart Child” in School

 Child Bright 

 Endorsement 

 MQ 

 MQ 

 5  2 

MQ

Brochure

 “Child Bright Smart Child” in School 

 10  Seacon 

Square

 Seacon Square 

 Future Park Rangsit

 15,000 /  10 /  150,000 

 (3 ) 1,500 /   10 /  15,000 
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 50  400*  20,000 

   185,000

*

 Seacon Square

 15,000 /  10 /  150,000 

 (3 ) 1,500 /   10 /  15,000 

 50  400*  20,000 

   185,000

*

“Child Bright Smart Child” Privilege @ HOME

 Child Bright 

Child Bright  

 MQ  MQ 

 “Child Bright Smart Child” Privilege 

@ HOME  “Child Bright Smart Child” in School 

 2  5 

 2  Child Bright   Quality House  

 Noble  SC Asset  Club House 

 Future Park Rangsit

 15,000 /  10 /  150,000 

 (3 ) 1,500 /   10 /  15,000 

   165,000

*

 Seacon Square

 15,000 /  10 /  150,000 

 (3 ) 1,500 /   10 /  15,000 

   165,000



(164)

 “Child Bright Smart Child” Give & Take

 Child Bright 

 Child Bright 

 7 ( )

 6 

 Child Bright 

 (Give & Take) 

 web site 

 Child Bright 

 Future Park Rangsit

 celebrity 1,000 /  2 /  2,000 

 2,000  2 /  4,000 

   6,000

 Seacon Square

 celebrity 1,000 /  2 /  2,000 

 2,000  2 /  4,000 

   6,000

“Smart Child @ Child Bright ”

 Child Bright  Internet 

 Internet 

 web site 

 web site 

 web  “Smart Child @ Child Bright ”of week 
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 Testimonial 

 Prospect

 Future Park Rangsit  Seacon Square

 - - 

 (Personal Selling) 

1  Child Bright

2

3  Brand Awareness  Brand Recognition 

 Child Bright 

Soft Sell Approach 

 Direct Experience 

Booth

 Child Bright  Booth  Child Bright 

 Booth 

 Booth  4  1 

 brand “Child Bright”  

 Child Bright  Brochure 

 G 

 1 

 5% 

 Booth 

15-20  Seacon Square 
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 Future Park Rangsit

 15,000 /  3 /  45,000 

 Booth 15,000  1 15,000 

   60,000

 Seacon Square

 15,000 /  3 /  45,000 

 Booth 15,000  1 15,000 

   60,000

Child Bright for mother

 Child Bright 

 Booth 

 Child Bright 

 CD 

 MQ  Child 

Bright  CD 

 Child Bright 

 CD 

 (Sale Promotion) 

1

 Child Bright 

 switching cost 

 Price-Premium strategy 
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 Child Bright 

Just for U Smart Child

 Child Bright 

 course  5%  2 course 

 10% 

1  2  promotion 

Child Bright for New Child

 Child Bright 

 course  5% 

 potential 

Ordinary day for Child Bright 

-

 2 

 Future Park Rangsit  Seacon Square

 - - 

 2 

 Child Bright 

 (Brand Image)  Child Bright 

 (Positioning)  Top of mind 

 CRM (Customer Relationship Management) 
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 (Advertising) 

1  Child Bright 

2  Child Bright

3

 2  Mass media 

 Child Bright  2 

 Future Park Rangsit  Seacon Square 

 Child Bright  1  3 

 (Information)  Promotion 

Web site

 Child Bright  http://www.child-bright.com

 web  concept Web Community 

 web site  register 

 CRM 

 web site  Brand Awareness 

 web site  Web Banner  web site 

 web site  http://www.raklukefamilygroup.com  1 web 

site  http://www.mom2kids.com  Web Banner  6  2 

Brochure

 Brochure 

 5 

Seacon Square  Brochure 
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Magazine Advertorial

 2 

 (Brand Awareness) 

 Editorial Advertising 

 logo “Child Bright Smart 

Child”  Brand Child Bright 

 Future Park Rangsit

 Poster 100 /  100* 10,000 

 Bill Board 300 /  100* 30,000 

 50,000 /  3 150,000 

Web Banner 

www.raklukefamilygroup.com

www.mom2kids.com

10,000 /

10,000 /

6

6

120,000

 web site 5,000 /  12 60,000 

 Brochure 5 /  15,000* 75,000 

 Magazine AD.  40,000 /   2 80,000 

   525,000

*

 Seacon Square

 Poster 100 /  100* 10,000 

 Bill Board 300 /  100* 30,000 

 50,000 /  3 150,000 

 Brochure 5 /  15,000* 75,000 

   265,000

*

 (Direct Marketing) 

1  Child Bright 
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2

3  Child Bright 

4

 CD

 CD  CD 

 1,000 

 booth  500 

E-Mail

 Child Bright 

 E-Mail Address 

 Child Bright  promotion 

web site  web site 

 Future Park Rangsit

 CD 25 /  1,500* 37,500 

 5 /  1,000 5,000 

 E-mail 0  (not exactly) 0

   30,000

*

 Seacon Square

 CD 25 /  1,500* 37,500 

 5 /  1,000 5,000 

 E-mail 0  (not exactly) 0

   30,000

*

 (Public Relations and Events/Experiences)

1  Child Bright

2  Brand Awareness  Brand Recognition 

3
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First @ Child Bright  “Child Bright Smart Child” Give & Take

 2 

 Future Park Rangsit

-  100 /  450 45,000 

  3,000 /  3 9,000 

 celebrity 1,000 /  2 /  2,000 

 2,000  2 /  4,000 

   60,000

 Seacon Square

-  100 /  450 45,000 

  3,000 /  3 9,000 

 celebrity 1,000 /  2 /  2,000 

 2,000  2 /  4,000 

   60,000

“Child Bright Smart Child” in School

 1 

 3  2 

 1 

 Future Park Rangsit

 15,000 /  10 /  150,000 

 (3 ) 1,500 /   10 /  15,000 

 50  400*  20,000 

   185,000

*

 Seacon Square

 15,000 /  10 /  150,000 

 (3 ) 1,500 /   10 /  15,000 

 50  400*  20,000 

   185,000

*



(172)

“Child Bright Smart Child” Privilege @ HOME

 1  5  2  Child 

Bright  Quality House  Noble  SC Asset 

 Future Park Rangsit

 15,000 /  10 /  150,000 

 (3 ) 1,500 /   10 /  15,000 

   165,000

*

 Seacon Square

 15,000 /  10 /  150,000 

 (3 ) 1,500 /   10 /  15,000 

   165,000

Brighten @ Child Bright 

 Child Bright 

 Child Bright

 1 

 1 Atrium Zone  Future Park Rangsit 

 Brand 

 Child Bright 

Child Bright  Brighten @ Child Bright  2 

 Seacon 

Square

 Future Park Rangsit

-  100 /  200 20,000 

  3,000 /  2 6,000 

 25,000 2 50,000 

 15,000 /  2 /  30,000 

   106,000
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 Seacon Square

-  100 /  200 20,000 

  3,000 /  2 6,000 

 25,000 2 50,000 

 15,000 /  2 /  30,000 

   106,000

 (Personal Selling) 

1  Child Bright

2

3  Brand Awareness  Brand Recognition 

Booth

 Booth 

 Booth 

 4  1 

Brand Child Bright  Brochure 

 Booth 

 Banking Zone  Central ,  Promotion  Plaza 

 Robinson 

 Seacon Square 

 Future Park Rangsit 

 Future Park Rangsit

 15,000 /  3 /  45,000 

   45,000

 Seacon Square

 15,000 /  3 /  45,000 

   45,000

 (Sale Promotion) 

1

2
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Just for U Smart Child, Child Bright for new Child  Ordinary day for Child Bright 

 1 

 Future Park Rangsit

-

-

-

450

300

200

200*

300*

250*

90,000

90,000

50,000

   230,000

*

 Seacon Square

-

-

-

450

300

200

200*

300*

250*

90,000

90,000

50,000

   230,000

*

 3

 3  2 

 (Customer Relationship Management :CRM) 

 Child Bright  (Brand Loyalty) 

 Advertising  Public Relations 

 Mass media 

 Integration Marketing Communication 

 (Advertising) 

1  Child Bright 
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2  Child Bright 

3  Child Bright

 Child Bright  2 

 3 

 Child Bright  2 

 Future Park Rangsit  Seacon Square 

 Child Bright  1  3 

 (Information)  Promotion 

Web site

 Child Bright  http://www.child-bright.com

 web site  concept Web 

Community  web site  register 

 CRM

 web site  web banner  web 

site  http://www.raklukefamilygroup.com

http://www.mom2kids.com  web site 

Web Banner  6  2  Brand 

Awareness  web site 

Brochure

Magazine Advertorial

 Child Bright 

 Modern Mom  1 

 4 

 Editorial Advertising 
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 Teatimonial Advertising 

 logo “Child Bright Smart Child” 

 Brand Child Bright 

 Future Park Rangsit

 Poster 100 /  100* 10,000 

 Bill Board 300 /  100* 30,000 

 50,000 /  3 150,000 

Web Banner 

www.raklukefamilygroup.com

www.mom2kids.com

10,000 /

10,000 /

6

6

120,000

 web site 5,000 /  12 60,000 

 Brochure 5 /  15,000* 75,000 

 Magazine AD.

 Modern Mom 

40,000 /

40,000 /

4

4

160,000

160,000

   765,000

*

 Seacon Square

 Poster 100 /  100* 10,000 

 Bill Board 300 /  100* 30,000 

 50,000 /  3 150,000 

 Brochure 5 /  15,000* 75,000 

   265,000

*

 (Direct Marketing) 

1  Child Bright 

2

3  Child Bright 

4
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E-Mail

 Child Bright 

 Child Bright  promotion 

 web site  web 

site

“Child Bright” News letter

 3 

 “Child Bright” News letter  A4 

 3 

 Future Park Rangsit

 News letter 10,000 1 10,000 

 News letter 5 /  1,000 5,000 

 4   5,000 4 20,000 

 5 /  4,000 20,000 

 E-mail 0  (not exactly) 0

   55,000

 Seacon Square

 News letter 5 /  1,000 5,000 

 4   5,000 4 20,000 

 5 /  4,000 20,000 

 E-mail 0  (not exactly) 0

   45,000

 (Public Relations and Events/Experiences)

1  Child Bright

2

3  Brand Awareness  Brand Recognition 

4
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First @ Child Bright  “Child Bright Smart Child” Give & Take

 2  3 

 Future Park Rangsit

-  100 /  450 45,000 

  3,000 /  3 9,000 

 celebrity 1,000 /  2 /  2,000 

 2,000  2 /  4,000 

   60,000

 Seacon Square

-  100 /  450 45,000 

  3,000 /  3 9,000 

 celebrity 1,000 /  2 /  2,000 

 2,000  2 /  4,000 

   60,000

“Child Bright Smart Child” in School

 2 

 3  2  5 

 1 

Future Park Rangsit

 15,000 /  10 /  150,000 

 (3 ) 1,500 /   10 /  15,000 

 50  400*  20,000 

   185,000

*

 Seacon Square

 15,000 /  10 /  150,000 

 (3 ) 1,500 /   10 /  15,000 

 50  400*  20,000 

   185,000

*
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Brighten @ Child Bright 

Brighten @ Child Bright 

MQ

Child Bright 

 Child Bright 

 Child Bright 

 Child Bright  Brighten @ Child Bright  2 

 2 

 Future Park Rangsit

-  100 /  200 20,000 

  3,000 /  2 6,000 

 25,000 2 50,000 

 15,000 /  2 /  30,000 

   106,000

 Seacon Square

-  100 /  200 20,000 

  3,000 /  2 6,000 

 25,000 2 50,000 

 15,000 /  2 /  30,000 

   106,000

 (Personal Selling) 

1  Child Bright

2

3  Brand Awareness  Brand Recognition 

Booth

 Booth 

 Booth 
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 4  1  Brand Child Bright 

 Brochure 

 2 

 Future Park Rangsit

 15,000 /  3 /  45,000 

   45,000

 Seacon Square

 15,000 /  3 /  45,000 

   45,000

 (Sale Promotion) 

1

2

Just for U Smart Child, Child Bright for new Child  Ordinary day for Child Bright 

 1 

 Future Park Rangsit

-

-

-

450

300

200

200*

300*

250*

90,000

90,000

50,000

   230,000

*

 Seacon Square

-

-

-

450

300

200

200*

300*

250*

90,000

90,000

50,000

   230,000

*



1 "Child Bright " Future Park Rangsit

jan feb mar apr may jun jul aug sep oct nov dec
(Advertising)
Poster Bill Board 15,000

Poster 100 / 20,000
Bill Board 300 / 75,000

50,000 / 3 150,000
web site 20,000

Web banner @ www.raklukefamily.com 10,000 / 2 6 60,000
Maintainance web site 5,000 / 12 60,000

Brochure 10,000
Brochure 2 / 30,000

(Symbol and Logo) 10,000
(Direct Marketing)

Name list 1,500
CD 37,500
Production CD 50,000
Hi! Child Bright Card 30,000

5 / 1,500 7,500
(E-mail) 0

(Public Relation )
"Child Bright Smart Child" The Grand Opening Child Bright 227,500
First @ Child Bright 54,000
 “Child Bright Smart Child” Privilege @ HOME 165,000
"Child Bright Smart Child" in school 165,000
"Child Bright Smart Child" Give & Take 6,000

(Peraonal selling )
Booth 15,000

45,000
(Sale Promotion )

Just for u Smart Child 0
Child Bright for New Child 0
Orinary day for Child Bright 0

Others
50,000
90,000
50,000
90,000
20,000

:
1. Child Bright 2008
2. Child Bright 3
3. 1 1,389,000 Brand Awareness MQ
4. Mass media Web banner @ www.raklukefamily.com 60,000 

 Marketing Activity Cost 2008Detail



2 "Child Bright " Future Park Rangsit

jan feb mar apr may jun jul aug sep oct nov dec
(Advertising)

Poster 100 / 10,000
Bill Board 300 / 30,000

50,000 / 3 150,000
Web banner @ www.raklukefamily.com 10,000 / 2 6 60,000
Web banner @ www.mom2kids.com 10,000 / 2 6 60,000
Maintainance web site 5,000 / 12 60,000
Magazine Advertorial 40,000 / 2 80,000

Brochure 5 / 75,000
(Direct Marketing)

CD 375,000
5 / 1,000 5,000

(E-mail) 0
(Public Relation )

First @ Child Bright 54,000
"Child Bright Smart Child" in school 165,000
 “Child Bright Smart Child” Privilege @ HOME 165,000
Brighten @ Child Bright 106,000
"Child Bright Smart Child" Give & Take 6,000

(Peraonal selling )
booth 45,000

(Sale Promotion )
Just for u Smart Child 0
Child Bright for New Child 0
Orinary day for Child Bright 0

Others
50,000
90,000
50,000
90,000
20,000

:
1. Child Bright Child Bright 
2. 2 1,581,000 1 Brand Image CRM
3. 2 Child Bright Mass media 1 Child Bright 
4. Child Bright 
5. mass media 2 Web banner Advertorial 200,000 

 Marketing Activity Detail Cost 2009



3 "Child Bright " Future Park Rangsit

jan feb mar apr may jun jul aug sep oct nov dec
(Advertising)

Poster 100 / 10,000
Bill Board 300 / 30,000

50,000 / 3 150,000
Web banner @ www.raklukefamily.com 10,000 / 2 6 60,000
Web banner @ www.mom2kids.com 10,000 / 2 6 60,000
Maintainance web site 5,000 / 12 60,000

Magazine Advertorial 40,000 / 4 160,000
Modern Mom Magazine Advertorial 40,000 / 4 160,000

Brochure 5 / 75,000
(Direct Marketing)

"Child Bright" News Letter 10,000
"Child Bright" News Letter 5 / 4,000 20,000

5 / 4 20,000
(E-mail) 0

(Public Relation )
First @ Child Bright 54,000
"Child Bright Smart Child" in school 165,000
 “Child Bright Smart Child” Privilege @ HOME 165,000
Brighten @ Child Bright 106,000
"Child Bright Smart Child" Give & Take 6,000

(Peraonal selling )
booth 45,000

(Sale Promotion )
Just for u Smart Child 0
Child Bright for New Child 0
Orinary day for Child Bright 0

Others
50,000
90,000
50,000
90,000
20,000

:
1. Child Bright Child Bright 
2. 3 1,656,000 Brand Image CRM
3. 3 Child Bright Mass media 2
4. Mass media 3 Web banner Advertorial 440,000 

 Marketing Activity Detail Cost 2009



1 "Child Bright " Seacon Square

jan feb mar apr may jun jul aug sep oct nov dec
(Advertising)

Poster 100 / 20,000
Bill Board 300 / 75,000

50,000 / 3 150,000
Brochure 2 / 30,000

(Direct Marketing)
Name list 1,500
CD 37,500
Production CD 50,000
Hi! Child Bright Card 30,000

5 / 1,500 7,500
(E-mail) 0

(Public Relation )
"Child Bright Smart Child" The Grand Opening Child Bright 222,500
First @ Child Bright 54,000
 “Child Bright Smart Child” Privilege @ HOME 165,000
"Child Bright Smart Child" in school 165,000
"Child Bright Smart Child" Give & Take 6,000

(Peraonal selling )
Booth 15,000

45,000
(Sale Promotion )

Just for u Smart Child 0
Child Bright for New Child 0
Orinary day for Child Bright 0

Others
50,000
90,000
50,000
90,000
20,000

:
1. Child Bright 2008 Secon Square 1
2. Child Bright 3
3. Child Bright Seacon Square web site web banner 
4. 1 1,209,000 Brand Awareness MQ

 Marketing Activity Detail Cost 2008



2 "Child Bright " Seacon Square

jan feb mar apr may jun jul aug sep oct nov dec
(Advertising)

Poster 100 / 10,000
Bill Board 300 / 30,000

50,000 / 3 150,000
Brochure 5 / 75,000

(Direct Marketing)
CD 375,000

5 / 1,000 5,000
(E-mail) 0

(Public Relation )
First @ Child Bright 54,000
"Child Bright Smart Child" in school 165,000
 “Child Bright Smart Child” Privilege @ HOME 165,000
Brighten @ Child Bright 106,000
"Child Bright Smart Child" Give & Take 6,000

(Peraonal selling )
booth 45,000

(Sale Promotion )
Just for u Smart Child 0
Child Bright for New Child 0
Orinary day for Child Bright 0

Others
50,000
90,000
50,000
90,000
20,000

:
1. Child Bright Child Bright 
2. 2 1,321,000 1 Brand Image CRM
3. 2 Child Bright Mass media Future Park Rangsit 
4. Child Bright 

Detail Marketing Activity Cost 2009



3 "Child Bright" Seacon Square

jan feb mar apr may jun jul aug sep oct nov dec
(Advertising)

Poster 100 / 10,000
Bill Board 300 / 30,000

50,000 / 3 150,000
Brochure 5 / 75 000

 Marketing Activity Detail Cost 2009

Brochure 5 / 75,000
(Direct Marketing)

"Child Bright" News Letter 5 / 4,000 20,000
5 / 4 20,000

(E-mail) 0
(Public Relation)

First @ Child Bright 54,000
"Child Bright Smart Child" in school 165,000
“Child Bright Smart Child” Privilege @ HOME 165,000Child Bright Smart Child Privilege @ HOME 165,000
Brighten @ Child Bright 106,000
"Child Bright Smart Child" Give & Take 6,000

(Peraonal selling)
booth 45,000

(Sale Promotion)
Just for u Smart Child 0
Child Bright for New Child 0
Orinary day for Child Bright 0

Others
50,000
90,000
50,000
90,000
20,000

:
1 Child Bright Child Bright1. Child Bright Child Bright
2. 3 1,146,000 Brand Image CRM
3. 3 Child Bright Mass media 2 Future Park Rangsit 


