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The primary objective of this master thesis is (1) to investigate the odour
communication presented by the Perfume advertisements in women magazines. 20
advertisements are collected from Elle magazine, Cleo magazine and Cosmopolitan
magazine that were published in Thailand during 2010-2012 and (2) to develop an
understanding the hidden message relating to the perfume odour that is not direct!y

presented in the advertisement.

Textual Analysis and Semiotic Analysis are applied to the collected samples.
Message-building techniques, namely The Good Eye, Rhetoric of image, Symbol,
Metaphor, Metonymy, Intertextuality and Roman Jakobson's Model are also utilized to

provide an extensive evaluation of this thesis.

The results reveal that each perfume advertisement sample utilize both visual
and textual communication. Additionally, all message-building techniques are also

perceivable to present the hidden message in each advertisement.
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