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Marketing tool

- Line extensions

- Lifestyle - Quality

2. Amino plus
3. B-ing
Brand building strategy
] N
Mixed MPR Events Functional enhancement

4. Special publication

- Functional & Emotional benefits - Uniqueness

E—

5. Special events

1. Mass media

2. Internet media

3. Personal media

- Consumer's satisfaction toward

information

- Consumer's purchase intention

Brand building’s end result
Consumer’s

cision making

Consumer’s 1byalty & Repeat purchase—®Long-term engagement & Relationship
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