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The purpose of this research was studying the levels of Thai tourists’ satisfaction
on Prapathom pagoda, Nakhonpathom by using the questionnaires as a tool for collecting the
data from 400 people who were the Thai tourist visiting Prapathom pagoda. The statistics
used were mean and the standard deviation to describe the sample data. The hypotheseses
had been tested by One-way Analysis of variance. And the Multiple Linear Regression was
applied to use in estimating the dependent by independent variables.

The results of the research were: Firstly, the satisfaction as a whole was
considered as “high”. However at the details; the information relation, services of authorities
and facilities was “moderate”.

Secondly, to tested hypotheseses it was found that there were significantly
different between satisfaction and age, place of birth, education, status, occupation, income
per month, objective of travel, travel expenses, numbers of traveler, source of information and
time of travels at a = 0.05. Therefore, satisfactions were affected by the changes of age, place
of birth, education, status, occupation, income per month, objective of travel, travel expenses,
numbers of traveler, source of information and time of travels. Moreover, the model of
relationship between independent and dependent variables was §=3.621 + 0.051X; + 0.062Xy;
when y = satisfaction, X; = safety, X, = food and beverage.

Program of Public and Private Management Graduate School, Silpakorn University = Academic Year 2011

Student's signature ...l

Independent Study Advisor's signature ..o,



