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KWANSUMON SEROUNG : FACTORS AFFECTING DECISION - MAKING OF
STUDENTS IN PEOPLE'S REPUBLIC OF CHINA ON STUDYING BACHELOR DEGREE OF
THAI FOR COMMUNICATION PROGRAM IN FACULTY OF HUMANITIES AND SOCIAL
SCIENCE NAKHON PATHOM RAJABHAT UNIVERSITY. THESIS ADVISORS : ASST.PROF.
PITAK SIRIWONG. 105 pp.

The objectives of this study were (a) to identify the Influenced Factors involving
student's Republic of China’ decision in enrolling in Nakhon Pathom Rajabhat University and (b)
to compare the students’ opinions on those factors, which categorizing them according to their
sex. The samples of this study comprise of 247 student's Republic of China. The tool of this study
is Scales questionnaires. The tool of this study is Scales questionnaires. Research methods used
the exploratory research.

The result of the study revealed that marketing mix factors and expectancy factors are
resulting in the decision to study in a high level. The result of comparison of decision making by
sex revealed that Marketing mix factors 7 factors concluded that females have a decision making
from the impact fee study for the program, location, course, the education service and the ideal
graduates more than men. For those factors related to teacher and learning process that males
have decision making more than females. And expectancy factors found that male have decision

making more than females.
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