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SURIN SUPHAROSE : SHRIMP FARMERS’ SATISFACTION WITH THE MARKETING
STRATEGIES OF CHAROEN POKPHAND FOODS PUBLIC CO.,LTD. INDEPENDENT STUDY
ADVISOR : VIROJ JADESADALUG,Ph.D. 129 pp.

This research aims to study shrimp farmers’ satisfaction with the marketing strategies
of Charoen Pokphand Foods Public Co.,Ltd. in the aspects of product, price, distribution channel,
marketing promotion, personnel, process and physical characteristics in Central region i.e.
Samut Sakorn, Samut Songkram, Petchaburi, Prachuap Khiri Khan, Ratchaburi and Nakhon
Pathom Province. The samples used in this research were 385 shrimp farmers. This research
used a questionnaire as a tool for quantitative research by purposive sampling of 197 shrimp
farmers. Statistics used for analyzing the data were percentage, mean, standard of deviation,
t-test and ANOVA. The results showed that shrimp farmers in Central region were satisfied
with marketing strategies of Charoen Pokphand Foods Public Co.,Ltd. with the mean at high
level. Shrimp farmers with different genders had no difference in satisfaction with the marketing
strategies. Shrimp farmers with different ages had no difference in satisfaction with the marketing
strategies. There was no statistically significant difference in satisfaction with the marketing
strategies between shrimp farmers having different education levels. There was no statistically
significant difference in satisfaction with the marketing strategies between shrimp farmers having
different job experiences.
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