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ABSTRACT TE140792

The sprawl of superstores could effect on the dynamic of the existing local markets
whenever there is no regulation to control the expansion of superstore. According to
oversea experiences, they indicated that their extension could influence to local economies,
communities and even traffic orientations, etc. This research aims to study consumers'
behaviors and their attitudes to 2 kinds of market places which could be the great indicators
to show an outcome whether local market survive.

The Yingcharoen local market and the Laksi Tesco Lotus superstore were selected
as the comparison case study between 2 types of market places where were located at
Bangkhen district. 1.5 kilometers for length amorg each case study inform they've got the
same service area for each other. The researcher found, from questionnaires, that the
simitarities of personal buyers’ characteristics of both Yingcharoen market's buyers and the
Laksi Lotus superstore’s buyers could clearly indicate that these cases should be the
appropriate comparison cases . Morecver, trading service among 2 groups provide as the
same as types of regular used goods. There are, however, different kinds of services
between Yingcharoen market and Lotus superstore in that Yingcharoen market is a

traditional local market where interaction belween sellers and buyers can be occur,

meanwhile in Lotus superstore, buyers couldn't interface with sellers but cashiers on the
final of purchasing.

This research studies about travelling and purchasing behaviors and attitudes to
market places’ services on 2 groups of consumer who are market's consumers and
superstore’s ones. Researcher divided an information for analytical process into 3 parts by
studying about travelling and purchasing behaviors to perform their activities patterns and
also consumers' attitudes to both of market places’ services which would demcenstrate
stage of pleasure among market and superstore. This attitude's comparison show, which
services arrangement, would attract buyers to do their purchase.

The research found that the purchasing behaviors and also the attitudes of the
buyers to 2 market places’ services between local market and superstore are in the vicinity.
While almost buyer's comparison attitude tend to be more satisfied superstores than local
markets. A tendency of local markets, however, wouldn't be extinct because of superstore
expansions whenever local markets have strong position and serve to particular consumers.
Also the small local markets couldn't exist when they don't improve info great services and

stable standpoint.





