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Abstract

The purposes of this research were to study 1. the opinions of employees on business
ethic and commitment to the organization 2. the personal factors affecting organizational
commitment and 3) the relationship between opinions of employees about the Business ethics and
organization commitment. The population in this study were 145 employees of Heart and Mind
Apparel Co.,Ltd. A questionnaire was used as .a tool to collect data. Data were analyzed by using
frequency, percentage, mean, standard deviation, difference between two groups, Pearson’s
Correlation, and content analysis.

The resuits of this study were as follow : 1. Employee opinions to the business ethics
have a high level. Descending order as follows: marketing ethic, social ethic, administrative ethic
and environmental ethic. Opinions on the organizational commitment have a high level too. 2.
personal factors affecting organizational commitment as follows: 2.1 Gender ; male and female
employees have a high engagement levels. 2.2 Age; employees under the age of 30 years have a
moderate engagement level and older than 31 years have a high engagement level. 2.3 Education
employee; both lower education and a bachelor's degree have a high level of commitment. 2.4
Income; employees who eam less than 10,000 baht have a moderate level of organizational
commitment, but employees who earn more than 10,001 have a high level of organizational
commitment. 2.5 years of experience; all levels have a high level of commitment.2.6 Position;
both supervisor and s;taff have a moderate levels of organizati-on commitment. 2.7 Department;
business development, management development, accounting-financial development and
production development have a high related. And 3. The relationship between the opinions of
employees on business ethic by management ethic, marketing ethic, social ethic, environment

ethic and commitment to the organization have statistically related.



