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This qualitative research was conducted along with the quantitative data collection. In terms of quantitative
study, 100 questionnaires were given to community- groceries while the qualitative data collection was done through
observation with no participation and in-depth interviews with community grocery owners based on 4 types of land use. The
subjects were divided into 2 groups: 5 community grocery owners and 15 customers of community groceries, totaling 20.
The main purposes of this study were to investigate the past and the present roles of community groceries, the role
adjustment‘of community groceries against super stores and the survival factors of community groceries. In addition, the

study suggested ways to improve these groceries so that they can keep their role in the changing community.

It is found that, in the past, community groceries played important economic and social roles in the community.
Their economic role was considered the more important in that they sold consumable goods for community members; as a
result, there was a continuous flow of cash. As for their social role, they served as community centers — a meeting place
and a place to provide support and aid for the community. However, at present, the opening of super stores undermines
the groceries' economic role. They used to be a trading center but now they sell goods which are in immediate need and
convenient goods. Their role in providing credit facilities has been lessened due to the establisnment of super stores. The
factors affecting a change in the groceries’ roles resulted from not only the services prdvided by super stores but also those
provided by modemn convenient stores. Furthermore, the groceries themselves caused this change, including other factors
such as globalization, city planning, economic conditions and natural features. The four factors above caused changes to
the groceries in the following five aspects: 1) physical aspect, 2) goods, 3) services, 4) economy and 5) society. To survive,
the groceries had to adopt other 12 factors. The factors included the fact that 1) the groceries had to constantly adjust
themselves, 2) the stores nearby must not be big, 3) the groceries had to be located in a suitable area, 4) the groceries’
owners had to be friendly, 5) the groceries had to provide speedy services, 6) the groceries offered different types of goods
from those offered by super stores, 7) customers did not have to buy the whole pack of certain goods at the groceries, 8)
the goods at the grocerles had to meet customers’ needs, 9) the groceries' owners had to have another occupation; as a
result, the earnings from that occupation could supplement those from selling goods at the groceries, 10) the pace of city's
changes had to be slow, 11) the relationship between the groceries/customers and the community had to be good and 12)
the groceries’ owners had to lead a self-sufficiency fifestyle. The aforementioned factors have helped the groceries

maintain their roles in their community up to now.





