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53602324 : MAJOR : ENTREPRENEURSHIP
KEY WORDS : BRAND

TEMSIRI THANGJITSOMBOON : BANGKOK BANK PUBLIC COMPANY LIMITED
BRAND EQUITY MEASUREMENT CASE STUDY BANGKOK METROPOLIS 4.
THESIS ADVISOR : KRISADA PACHRAVANICH, Ph.D. 94 pp.

The purposes of this research were to measure the branding of Bangkok Bank
Public Company Limited and to study customer-based brand equity of Bangkok Bank Public
Company Limited according to the model of Devid Aaker. The sample used in this study
consisted of 66,191 customers who had account in Bangkok. The total sample, obtained from
a calculation of Yamane’s formula, comprised of 400 customers. The data was gathered by
questionnaires and analyzed by means of frequency, percentage, mean, and standard
deviation. To analyze relationship between the elements used in measuring brand in terms of
brand perception and customer-based brand equity, Chi-Square with statistical significance at
0.05 level was employed. Besides, Pearson’s product moment correlation coefficient with
statistical significance at 0.05 and 0.01 level was also used to analyze relationship between
the four elements used in measuring brand covering brand royalty, perceived quality, brand
association, and other proprietary and customer-based brand equity.

The findings revealed that while being asked about commercial bank, the majority
of the sample or 73.5 percent thought of Bangkok Bank as the first bank. Overall opinions
about the elements used in measuring brand were at the high level or 3.96. Considering each
aspect, it was found that perceived quality ranked the highest level or 4.04, followed by brand
royalty, brand association, and other proprietary which was 3.95, 3.91, and 3.83 respectively.
The overall customer-based brand equity was also at the high level or 4.13. Considering each
aspect, it was found that both confidence and satisfaction ranked the high level which was
4.14 and 44.11 respectively.
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HA9NTI (Dyson, Farr and Hollis 2537, 9190911 @301l Ussaunesana 2544)
1.1 HNuva9nUMIA3 AU (Definitions of Brand Equity)
1 a 9 . I A Ay Yo o [ [ 1A
AUAIATIAUA (Brand Equity) (Hunuifai lasunmseensued1auns vatgnd
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9 w
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E4
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I a 1 A v A 1 Y a v A o A a v
Wumsdszivauaanduduiogayannenaumstumstns ludnvazianaum
A v Jda Ao 1 a o Y o . . £
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0 9 ) a Y a A qua A v A A 2
st lanunganssudus oa weldduiugulumsdadulaudonnagnimaisaaia
Y 1 1 o Yy X Aov = Aa
lAvenaumaiugn (Keller 2541, 81304 lu gasai ussaunesana 2544)
antiunsnaianyalsemaanigomini (Marketing Science Institute) 14 1%
o A Pl ' a Y A 1 A .. a
dew13n auaasdudl Ao nguveIn13ionTeq (Set of Associations) LLAZNHANT TN
(Behavior) MtA81d04r A5 1@8UA1909gNA1 (Customer) $894N190159A31%1i18 (Distribution
1 v 9
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a [ a a a <3 1
NNAIUMTIY (Financial Outcome) SUAANMTUIHITATIAUA IR TANUUYILNTI (Brand
a o A [ 9 o ng} o @ = 1
Strength) TuiBanagns erreadaman lsneluilyiuuazeuina saudsiroanni
A 1 a9 Y X N o 4 = a
1789919 9 BnAe (Keller 2541, 9190911 ¥@5A1 UsTURBIANA 2544)
Tagna luds guawmndaudinezgnldanunuesludnvauzvesnani
A 1 v o a A a Y 1 A Y R I
msaaaniinu laaaummizaidunailounnnadudl auaasiaudnaunas
o v Y YR A Y a Y] ) ao
MHNAY0INTSUSHAzAWEANNAVS 1A (Consumer) gnA1 (Customer) WITNIIUYBIUTHN
I v 2
(Employee) HazdNineadoaiunsduiiugsn (Stakeholder) HADATIAUANTY 9 (Keller 2541,
Y X Aov = a
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[ ana [ 4 o A 1 a
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1 < a [4 a’a I LA A a
1A Wlugavosd@unswinaznildn (Set of Assets and Liabilities) 1Hungaminmuaud 11
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a vAa 1 a a [ 4 a 4 ] 4
Tududenmile lnnpaanianuis wewaasuaisousms  Taemsi¥oulosrunuie
v @ 4 a v o A v d a
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1.1.1 gamasaumluaase e U3 En (Firm’s Perspective)
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Tuyuuesresusimiu quamsndaudiawisoialannnszuaSuaah
A d? Aa g ng/ = a Y J A dy 1 v
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A lgienedunsduasun1snana (Farquhar 2531, 919091 gasanl ussaunosana 2544)
v EA
anwnenewlumsiiugua ldduasdudniu Juiguaaneg 2 9o
9 [ v A A g Z . Y a 9 o o A A a dy dgl
AU TuAeINIuNMIAITIA (Set Price) THAUATI@FUMAMS UILBATANANM T FOV 10T
4 1< A A v IR 1 J o
sazioiumsmuauningd s udos]ula (Intangible Asset) hd1 T IutiyFauga (Balance
. Yy X N o L4 = a A 1 3 T Aa Y o
Sheet) (Feldwick 2540, 9190411 9@saul ussauiosana 2544) Balininiugumasidunids
=\ g Aa o a 9 (= 3 [N ] Y a a Yy a A 1
Hsz Teniaovisnlumsoendumlui dnnsderrelimsusmsanaudunannugangu
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uarMsgaa1nueguaes1elui (Farquhar 2531, 0198410 @51l DssauResana 2544)
1.1.2 QMR AUMIUYNNBIVB A (Trade’s Perspective)
9
Tuyuuewwesrosnumsdadmheny gumandumansaialasn
A o = 1 a F . A A a Y A I
MIUEMNUHTONIIVDIATI1AUA (Brand Leveraging) Nilmiloasidumonq Tuaaia iy
P A o I ! a o @ ] v o '
Auaniudwiumanmsiasdudr 1asuniseonsuaInTean1ansins v ez

1 =

a Y (] 9 a kY d'BI a Yo I ua.a‘ o = [ =1
NITNTEINYFAUAIDYINNINUYIN ﬂi?ﬁﬂﬂTﬂ@UiIﬂﬂgﬂﬂlﬂuﬂleﬂuullﬂﬁ]%LﬁﬂﬂTﬁiﬁJm811611!
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a8 v 0 Ao 1 Yo o & 5. ¥ Y oy a 9
msnedumludwauindini vazlasumstaassiunnalunsineduilududdnae
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(Farquhar 2531, 919041 g@sed ussauRosana 2544)
luvazidennu aumandudnzseldnilosasidudlunmsuisduny
AuiindnoonunelAns 1duA1UeIFIN1INITIAS 1MUY (Private Label) taziinaz 14
Y
4 v A a
nagnineana lumsgalenisdaduladoveadus Inn (Schultz and Bamnes 2536, 819411
Aw = A
gasml DssaNeIAna 2544)

1.1.3 QamanaumIuaeweu3|an (Consumer’s Perspective)

o @ 1 a gy a = 9 Y I =2
ﬁ'ﬁ’fiﬂﬂﬂlﬂ']ﬂi']ﬁuﬂ']GlUHMMG\?GU@\? Uﬁiﬂﬂ ﬂ@ﬂ?ﬁﬁgﬂ@unl‘ﬂlﬁua\iﬂ'ﬁ

9
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d' a Y
N

A 4 <3 1 o a 1 {
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.. Yy = 4 A a < , - g &
Srinivasan (2535, @1\1’0\111! YATAU uaimmamqa 2544) LUUIN ﬂmmmmumumﬂu

E]

YR 1 v Y Y Aa d‘dl a Y o z U a Y
ANUIANFIUNINNI (Preference) Glumﬁugeum@mTﬂﬂ‘nmammum ANUU AUAINITITUA
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=K J oA [ Aa 9 A 1 Y a o 9 = o
vaugaaunenuadunnegluleveadus Inniiues (Farquhar 2531, 9190911 gasail
VITNYIANA 2544)
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Y Y v a Y ' a Y Y a
1nlaseds umsianasiausivesniasdud luyuuesvesdusinn
a ] a I
AMUUIAAVOY Kevin Keller 1dN09n15390031dUA1 (Brand Knowledge) oonmilu 2 A1u
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! Y ) 8 U W 1 A
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U

P
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e

1 U [ a o ' 1T o < a v A
annnguistu tazdus anaunsosnd ldedrumiugr szilulemalddusInadaduls
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2 A g 9 AAY o = 1w 1 9 Y o o 1 A Y 1
Fanoudunnunidih lUAniaenuedisnduns Taiwauednnumanauaiinmag,
a Y 3 [ 9 = [T=t v Y
auaulunan191nilads 5 A1u Ao ANANA (Brand Loyalty) 1133103 (Brand Awareness)

4 v da 4

AMAIN (Perceived Quality) N131%01 T84 (Brand Association) HazNIWIAUDU 9 (Other

9
Proprietary Brand Assets) a1l
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sunlwinGend snsiagumveasduninuy 5 Jads 11nmsdneIi1 1N 1w e
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AamauAUY 5 a9y annsalndeyanduilse Tesi lumsduiunanssunanisaaia
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o A ~ @ 1 a Y eazl Y
nnfmdewimnnmetazianiaeny llvesgumasduaniu agylla
7 quAIRIIduA Ao Mo wUIAAMNEINUATIAUAT (Brand Concept) HAZlUIAA
a @ A [ . Y XK Ao
(eI VAMANNY (Added Value Concept) ¥139UAY 1A8 Feldwick (2540, 819831 asail
= Aa 9 o i o A 1 a gy <3|
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1. yaA1ueIAT1AUAT (Brand Valuation) AMAINTIAUAT Ao AUAITIY
ng/ a T 9 A o v A
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<3 1 a 1 a @
2. AWTWNTIUDINTIAUAT (Brand Strength) AuAWNAUA A M3TA

<3 1 v o a { J a
ﬂ'N?JLL"lNLLﬂiQGU’(’Nﬂ'J'IﬂJﬁﬂJWl!‘ﬁ“ll’t’NﬁjﬁJﬁIﬂﬂ (Consumer Attachment) ﬁﬁﬂ@ﬂi?ﬁﬂﬁ?
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3. M50TUIWINATITUA (Brand Description) AMAIATITUAT AD MIDTLY
AMFoN 1o (Association) AZAMYE (Belief) YoIAU3 InaRiinonsidui
[ U U a I~
duna'lain yan1wens1@uAT (Brand Valuation) 1Hulszinnveenis i
o A a Y o W v A [ 4 a d' o a 09/1 =\ 1
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pon lUnnmsiouludnasstsunanimae  ANuuTUNTIVEIATIEUAT (Brand Strength)
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~ a = a 9 I = A 1 =1 [ 4? I <3 1
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AT1AUAT (Feldwick 2541, 819091y ydsal ussaunesana 2544) Tasamisoosuie ldas

A
AN 5

Brand Description |...... > Brand Strength ... > Brand Value

] 9
AN 5 uaasanuduusiUUgn Igvesiitiemguandud a1z (Brand Value:
The Chain of Causality)
@ 4

1 : gasel ussauiosAna (2544), 81909lu P, Feldwick, “Brand equity: Do we really need

it?,” In How to use advertising to build strong brands, ed. J.P. Jones (Thousand Oaks, CA: Sage,

1999), 73.
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Aumnsdui Feezii lignsliyanivesns@ua (Brand Value) Netiiiiosnnfus Innfe
A Qy 1 o a [ a’/‘ o 1 1 a
ENALLAz AdUganHIn TS e dum auiy msmanudlehgumendum
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1.2 puMasaumIuagmvefuslan (Consumer-based Brand Equity)
[ o a o A 1
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Reliability

*axdokk Method 1 (space saver) will be used for this analysis ** %

RELIABILITY ANALYSIS - SCALE (ALPHA)

Item-total Statistics

Scale Scale Corrected
Mean Variance  Item- Alpha
if Item if Item Total if Item

Deleted Deleted Correlation Deleted

X4 17.9333 13.3057 7769 .8980
X5 17.9667 12.7230 7591 .8973
X6 18.2667 11.0299 .8165 .8905
X7 18.1000 13.2655 6573 9104
X8 18.2333 12.1161 7766 .8944
X9 18.1667 11.7989 71959 .8916

Reliability Coefficients

N of Cases= 30.0 N of Items = 6

Alpha= 9130
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Reliability

*rxxxx Method 1 (space saver) will be used for this analysis ******

RELIABILITY ANALYSIS - SCALE (ALPHA)

Item-total Statistics

Scale Scale Corrected
Mean Variance  Item- Alpha
if Item if Item Total if Item

Deleted Deleted Correlation Deleted

X10 29.9667 13.2747 3631 7568
X11 29.8000 11.0621 .6898 7063
X12 29.6333 11.2747 .6440 7140
X13 29.7333 11.7195 5052 7353
X14 29.7667 11.4954 .6566 7149
X15 29.5333 11.2230 .6593 117
X16 29.4667 10.8782 .6266 7134
X17 29.9667 12.8609 1528 .8057
X18 29.6000 15.0759 -.1200 .8100

Reliability Coefficients

N of Cases= 30.0 N of Items = 9

Alpha= .7664



Reliability

wxxdokk Method 1 (space saver) will be used for this analysis ** %

RELIABILITY ANALYSIS - SCALE (ALPHA)

Item-total Statistics

Scale Scale Corrected

Mean Variance Item- Alpha

if Item if Item Total if Item

Deleted Deleted  Correlation Deleted
X19 18.2667 9.0299 .6200 .8423
X20 18.1667 8.4885 8131 .8057
X21 18.0333 9.2747 5887 .8477
X22 18.0667 9.7885 .5040 .8616
X23 18.0000 8.7586 7274 .8219
X24 18.1333 9.2920 .6656 .8341

Reliability Coefficients

N of Cases= 30.0 N of Items = 6

Alpha= 8598
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Reliability

wxxdokk Method 1 (space saver) will be used for this analysis ** %

RELIABILITY ANALYSIS - SCALE (ALPHA)

Item-total Statistics

Scale Scale Corrected

Mean Variance Item- Alpha

if Item if Item Total if Item

Deleted Deleted  Correlation Deleted
X25 14.7000 5.8034 7881 7959
X26 14.5667 6.2540 .6242 .8396
X27 14.6000 6.6621 5417 .8590
X28 14.6000 5.8345 .7440 .8075
X29 14.7333 6.3402 .6685 .8281

Reliability Coefficients

N of Cases= 30.0 N of Items = 5

Alpha= 8568
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Reliability

*rxxxx Method 1 (space saver) will be used for this analysis ******

RELIABILITY ANALYSIS - SCALE (ALPHA)

Item-total Statistics

Scale Scale Corrected
Mean Variance Item- Alpha
if Item if Item Total if Item

Deleted Deleted Correlation Deleted

X30 7.2333 2.8057 .6941 .8488
X31 7.2667 2.4092 7426 7901
X32 7.5667 1.6333 .8316 7262

Reliability Coefficients

N of Cases= 30.0 N of Items = 3

Alpha= 8563
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Reliability

*rxxxx Method 1 (space saver) will be used for this analysis ******

RELIABILITY ANALYSIS - SCALE (ALPHA)

Reliability Coefficients

N of Cases= 30.0 N of Items =29

Alpha= 9482
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HUYARUDINUDH 39 10C
1 2 3
1. 1 1 1 3 1.00
2. 1 1 1 3 1.00
3. 1 1 1 3 1.00
4. 1 1 1 3 1.00
5. 1 1 1 3 1.00
6. 1 1 1 3 1.00
7. 1 1 1 3 1.00
8. 1 1 1 3 1.00
9. 1 1 1 3 1.00
10. 1 1 1 3 1.00
11. 1 1 1 3 1.00
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