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 The objective of this research is to study the factors influencing the turnover of 
staffs at Siam Commercial Bank: Phra patone area office, and to study preventive measures 
which could be introduced to counter and prevent negative turnover.Primary data was 
collected through focus group research and Questionnaire.Population are 74 members of 
staff who had resigned between January to August 31, 2011. A sample of 30 was choosen to 
calculate the mean and standard diviations, using the Pearson Product-Moment Correlation 
and chi-square test.
 The results of this study showed that 56.70% of staff who chose to resign were 
aged between 26-30 and 83.30% were staff in the teller. The main factor influencing turnover 
was due to the imbalance of pay and benefits in relation to position, responsibilities and 
performance in the organization. This main factor accounted for 48.67% of staff's decision to 
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 This research suggests appropriate assigment of personnel to positions, and a 
more appropriate perfomance – pay structure as a means to prevent staff resignation. 
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2.

 

 

3. 

 

  

3.1 

   

3.2     

  

3.3   3        

 (Content Validity)  (Index of 
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Consistency: IOC)  (   2551:120-124) 

    

+1  

   0  

-1  

 

3.4  0.60   

   

3.5   

(Try-Out)    30  

                 3.6 

(Reliability)  (Coefficient)  (Cronbach)

 0.898     0.815 

  0.835  

   0.851    0.809  

   0.792    0.872 

  

 0.70  (   2551 : 128) 

3.7            

 

 

4.   

    2554 –  2555 
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 7  
 

2554 2555 

. . . . . . . . . . . . . . . . . . 

         

         

         

 
         

         

         

         

 

5.  

5.1 

  

   

5.2   

5.3  2   

 

 

 

6.   

 

 

6.1 :  
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   6.1.1  

   6.1.2  (Code Book) 

   6.1.3  

   6.1.4 

  0.05 

 (Percentage of Frequency)  (Mean) 

 (Standard Deviation)  

 5  (   2542:111)  

  

    4.21 - 5.00   

    3.41 - 4.20   

    2.61 - 3.40   

    1.81 - 2.60   

    1.00 – 1.80   

  6.1.5   

 (   2553:295-302) 

  6.1.6  , 

, ,   

 (Interval Scale)  (Pearson 

Product-M0ment Correlation) (   2551:182) 

  6.1.7    

  (Interval Scale) 

 (Pearson Product-M0ment Correlation) (   2551:182) 

  6.1.8   

 (Nominal Scale)   

  6.1.8  

 

6.2 :  

 (   2554:337-375)  

  6.2.1  
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  6.2.2   

  6.2.3  

 

 

  6.2.4  “ - ” 

 

 

  6.2.5  

 

  6.2.6 

  (Triangulation Technique)  

6.2.6.1

 

6.2.6.2  

6.2.6.3  

 

  6.2.7   
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 4 

 

 

 

 ( ) :  

  (Focus Group) 

   

1.  

  ( )  ( )   

   2553   2554  30   

 9   2   

 1   

 (Frequency; n)  (Percentage; %) 

 2   

 (Frequency; n)  (Percentage; %) 

 3  

 (Mean)  (S.D.) 

 4 

  (Mean)  (S.D.) 

 5  

 (Mean)  (S.D.) 

 6  

 (Mean)  (S.D.) 

 7  

 (Mean)  (S.D.) 

 8  

 (Mean)  (S.D.) 
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  9   

 (Frequency; n)  (Percentage; %) 

 2   

 10 

  (Chi–square test) 

 

95% 

 11 - 

  

  

  (Pearson 

Product Moment Correlation Coefficient)  

  p-value  0.05  (H0)   (H1)  

 0.05  

 

 1  

 

 ( )  ( )    

    

  (Frequency; n)  

(Percentage; %)  8 

 

 8  

 
 

   

  25  10.0% 6.7% 16.7% 

26 - 30  13.3% 43.3% 56.7% 

31 - 35  3.3% 10.0% 13.3% 

36 - 40  3.3% 0.0% 3.3% 
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 8 ( ) 

 
 

   

41  3.3% 6.7% 10.0% 

 33.3% 66.67% 100.0% 

 

   

 ( )  ( )  

 66.67  26-30   56.7 

  43.3   13.3  25   16.7

  6.7   1.00  36-40  

    3.3  

 8 

 

 9  

 
 

  /  

  25  13.3% 3.3% 16.7% 

26 - 30  46.7% 10.0% 56.7% 

31 - 35  6.7% 6.7% 13.3% 

36 - 40  0.0% 3.3% 3.3% 

41  3.3% 6.7% 10.0% 

 70.0% 30.0% 100.0% 

 

   

 ( )  ( )   

 70.0  /   30.0    26-30 

    46.67 /   1.00 

  25    13.3 /
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  3.3    36-40  

/  3.3    9 
 

 10  

 
 

 
  

 6.7% 0.0% 6.7% 

 10.0% 0.0% 10.0% 

 33.3% 16.7% 50.0% 

 3.3% 0.0% 3.3% 

 3.3% 0.0% 3.3% 

 10.0% 0.0% 10.0% 

 16.7% 0.0% 16.7% 

 83.3% 16.7% 100.0% 

 

   

 ( )  ( )  

 50.0   33.3   16.7 

   3.3   10 

 11   

 ( )  ( )  1-3  

 36.70   4-6    1   23.30 

 20.0       1-3  

 20.0   10   10.0    

  16.7   1-3    10.0  4-6   7-9  

 3.3     

  1   3.3   
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 11  

 
 

 
1  1-3  4-6  7-9  10   

 0.0% 0.0% 3.3% 0.0% 3.3% 6.7% 

 0.0% 0.0% 10.0% 0.0% 0.0% 10.0% 

 10.0% 20.0% 6.7% 3.3% 10.0% 50.0% 

 3.3% 0.0% 0.0% 0.0% 0.0% 3.3% 

 3.3% 0.0% 0.0% 0.0% 0.0% 3.3% 

 3.3% 6.7% 0.0% 0.0% 0.0% 10.0% 

 0.0% 10.0% 3.3% 3.3% 0.0% 16.7% 

 20.0% 36.7% 23.3% 6.7% 13.3% 100.0% 

 

 12  

 

 
 

1  1-3  4-6  7-9  10   

/
 

20.0% 36.7% 23.3% 3.3% 0.0% 83.3% 

/
 

0.0% 0.0% 0.0% 0.0% 6.7% 6.7% 

/
 

0.0% 0.0% 0.0% 3.3% 0.0% 3.3% 

  0.0% 0.0% 0.0% 0.0% 6.7% 6.7% 

 20.0% 36.7% 23.3% 6.7% 13.3% 100.0% 

 

   

 ( )  ( ) 

/   83.3  /  

  6.7   

 /     3.3  12 
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 13   

 

 

 

  

 

  

/
 

73.3% 10.0% 0.0% 0.0% 83.3% 

/
 

0.0% 0.0% 6.7% 0.0% 6.7% 

/
 

0.0% 3.3% 0.0% 0.0% 3.3% 

  0.0% 0.0% 6.7% 0.0% 6.7% 

 73.3% 13.3% 13.3% 0.0% 100.0% 

 

    

( )  ( )  

  /   73.3  

   13.3  

13 

 

 14  

 

 

   25 

 

26 - 30  31 - 35  36 - 40  41 

 

 10 . 10.0% 50.0% 6.7% 3.3% 0.0% 70.0% 

10 - 20  . 3.3% 3.3% 3.3% 0.0% 3.3% 13.3% 

21 -  30   . 3.3% 0.0% 0.0% 0.0% 0.0% 3.3% 

31-  40  . 0.0% 0.0% 3.3% 0.0% 3.3% 6.7% 

41  .  0.0% 3.3% 0.0% 0.0% 3.3% 6.7% 

 16.7% 56.7% 13.3% 3.3% 10.0% 100.0% 
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 ( )  ( ) 

 10 .  70.0   26-30   50.0   

25   10.0  10-20 .  13.3 

  25 , 26-30  , 31-35   41  3.3  

   21-30 .  

  3.3  14 

 

 2  

  ( )  ( ) 

     2553   2554  30  

  

 

 15  

   

1      

  10,001 - 15,000  16 53.33 

  15,001 - 20,000  9 30.00 

  20,001 - 25,000  2 6.67 

  25,000  3 10.00 

2      

  1,000   18 60.00 

  1001- 2,000  10 33.33 

  2,001- 3,000  2 6.67 

3      

  12,000  3 10.00 

  12,001 - 17,000  5 16.67 

  17,001 - 22,000  3 10.00 
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 15 ( ) 

   

1      

  22,001 - 27,000  9 30.00 

    27,000 . 10 33.33 

 

 

  ( )  ( )  

   10,001 - 15,000  

  16   53.33  

20,001 - 25,000   2   6.67  

 

 ( )  ( )  

   1,000    18   60.00 

 2,001- 3,000  

  2   6.67  

 

 ( )  ( )   

 27,000    10   33.33 

 12,000   17,001 - 22,000   3 

   10.0    8 

 

 3  

  ( ) 

 ( )      2553   2554  30  
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 16  

 Mean S.D.  

1 

 

4.40 0.68  

2 

 

4.23 0.81  

3 

 

3.57 1.31  

4 

 

3.67 1.16  

5  

 

3.47 1.07  

6 

 

3.20 1.06  

  3.76 0.80  

 

   

 ( )  ( )  

   (  = 3.76) 

   

  ( = 4.40)  

  ( = 3.20)  

 16 

 

 4  

  ( ) 

 ( )      2553   2554  

30    
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 17  

                  

 Mean S.D.  

1  

 

3.70 0.88  

2 

 

4.10 0.66  

3   4.17 0.83  

4  

 

3.77 1.04  

5 

  

3.83 1.02  

 3.91 0.64  

 

   

 ( )  ( )  

   (  = 3.91) 

  

  ( = 4.17)   

   ( = 3.70)  

 17 

 

 5  

  ( ) 

 ( )      2553   2554  

30    
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 18  

 Mean S.D.  

1 

 

4.03 0.56  

2  4.13 0.57  

3 

 

3.73 0.74  

4 

 

3.70 0.60  

5 

 

2.77 0.94  

 3.67 0.45  

 

   

 ( )  ( )  

   (  = 3.67) 

  

 ( = 4.13)  

  ( = 2.77)  

 18 

 

 6  

  ( )  

( )      2553   2554  30  

  

 19   

 ( )  ( )  

   (  = 3.18) 
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  ( = 3.40) 

  

  CSR    ( = 2.90) 

  

 

 19  

 Mean S.D.  

1 

 

3.20 0.80  

2 

 CSR,

 

2.90 0.89  

3 

 

 

3.23 1.07  

4 

 

3.40 1.07  

  3.18 0.78  

 

 7  

  ( )  

( )      2553   2554  30  
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 20   

 Mean S.D.  

1  2.93 1.05  

2 

,  , ,

 

3.43 0.97  

3 

 

2.83 0.99  

4 

 

2.93 1.26  

5 

 

4.27 0.83  

6  3.43 1.22  

7   3.63 1.19  

8  

 

3.77 0.89  

9  

 

3.90 0.92  

10  

 

3.73 0.98  

11  3.00 1.05  

12 

 

3.50 1.042  

13  

Intranet 

3.60 1.003  

14 

 

3.60 0.968  

15  

E-Learning 

3.27 0.79  
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 20 ( ) 

 Mean S.D.  

16 

 

2.90 0.92  

17  3.07 0.98  

18 

 

3.13 1.04  

19  3.03 1.22  

20  3.13 1.30  

  3.36 0.71  

 

   

 ( )  ( )  

   (  = 3.36) 

  

  ( = 4.27)  

  ( = 2.83)  

 20 

 

 8  

  ( )  

( )      2553   2554  30  

  

 21   

 ( )  ( )  

   (  = 3.81) 

  

   ( = 4.03)  



 68

 

 ( = 3.53)   

 

 21  

 Mean S.D.  

1 

 

3.87 0.73  

2  

 

4.03 0.71  

3  

 

3.63 0.80  

4 

 

3.53 1.22  

5 

 

3.93 1.02  

6  3.83 1.32  

7  3.87 1.20  

  3.81 0.56  

 

 9  

  ( )  

( )      2553   2554  30  

  

 22   

 ( )  ( ) 

  14   46.67 
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  4  

 13.33   

 

 22  

   

1  14 46.67 

2  13 43.33 

3  12 40.00 

4  12 40.00 

5  10 33.33 

6  10 33.33 

7  10 33.33 

8  10 33.33 

9  9 30.00 

10 7 23.33 

11  7 23.33 

12  5 16.67 

13 4 16.67 

14  4 13.33 

15 4 13.33 

16  4 13.33 

 

 

 10 

 

  (Chi–square test) 
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 0.05 

   

 1 

  ( )  ( ) 

  

  1.1 

  

 (H0): 

 

 (H1): 

 

   

1.   

2.    

3.  

 

 23  

                  

  2  p-value  

 64.375 0.428  

 37.833 0.654  

 88.917 0.336  

*  0.05 

  

  

 (p-value= 0.428) 

 (p-value= 0.645)   (p-value= 0.336)  

 23  0.05  (H0)  
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 11 

 

  

 (Pearson Product Moment Correlation 

Coefficient)   p-value  0.05 

 (H0)  (H1)  

 0.05 

 2 

  ( )  ( )

  

 2.1 

  

 (H0): 

 

 (H1): 

 

  1. 

 2.  3.  4. 

 

 24  

  
(r) 

p-value  

 0.699** 0.000  

 0.588** 0.001  

 0.567** 0.001  

 0.612** 0.000  

  -0.198 0.293  

**  0.01 
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 (p-value = 0.293) 

  (p-value = 0.000)  

(p-value = 0.001)   (p-value = 0.001)   (p-value 

= 0.000)   0.01 (r = 

0.699, 0.588, 0.567  0.61)  24 

 

2.  ( Focus Group) 

 (Focus Group)  (   

 2554 : 197)   7    2 

  1  3   2 

  5   

 1   

 2   

 3   

 4   

 5   

 

 25  (Focus Group) 

   
 

 1   

 5    

 4   

 2   /

 8   

 18    

 18   
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 1 

 1  

   3   

 1   

  

  8   

  

  

  

 8  

  

 2  

  

 

   

 

 

 

  , 

  

  

  

 

 2   
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 3     

 

 

   

 

  

 

    

Internet  

   

   

   

   

   

 

 4   
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 1 

    

   

 

 5   

 

 

 2 

 2   

4  

 

 1   

 

  8  

  

 

  

 8  
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 2   

  

  

  

   

 

 

 

  

 

  

 

   

 

 3     
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 4   

   2  

 

    

   

   

  

  

 

 5   

  

 

   

 

  

 

 

 

 

 

1.   

  1.1   
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  1.2   

   

  1.3  

2.  

  

   

  

 

3.  

 

 

4.   - 

 

   

 

   

5.  2  
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 5 

   

 

 

 ( ) :  

  ( ) 

 ( )    2553  2554 

 

 

    

 2   

 

 

   

 1    

  

( )  ( )     

     

   26-30  

 56.7   43.3   13.3 

  36-40     3.3  

     70  

/    30  

    

83.30    50.0  1-3   36.70                      

  /   83.3 
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    73.3  10 

.  70.00  

 2  

   10,001 - 

15,000    16    53.33  

  1,000    18   60.00 

    27,000    10   

33.33    

 3  

 

  (  = 3.76) 

    

 ( = 4.40)   

 ( = 3.20)   

  6  

  2   

    

     3   

,  

   

  1   

 4  

 

  (  = 3.91)  

   ( = 4.17)  

     

( = 3.70)      

  5  

 5   , 

, 
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, 

   

 

 5  

 

  (  = 3.67)   

 ( = 4.13) 

  

 ( = 2.77)    

  5  

  4   , 

, 

, 

  1   

 

6  

  

 (  = 3.18)   

  ( = 3.40)  

  CSR  

  ( = 2.90)     

  4  

  

, 

 , 

, 

  CSR,  
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 7  

  

 (  = 3.36)   

  ( = 4.27) 

  

 ( = 2.83)   

  4  

  

  ,  , ,  

    , 

,  

   

 2  

 6   

,     ,  

 , 

 ,   

 

 3    5 

  3   

 Intranet, 

  

  2   

 E-Learning  

    5  

   

, , 

, 
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 8  

 

 ( = 3.81) 

   

 ( = 4.03)   

  ( = 3.53)  

   

  7   

   

, , 

, , 

,  

  

 

 9  

 4  

    14   

46.67,   13   43.33, 

    12  

 40.0    

  4   13.33   

 10   1 - 

 

  

  (Chi – Square Test) 

   (P-Value= 0.428), 

 (P-Value= 0.654) 

 (P-Value= 0.336)  0.05  
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 11   2 

  

   

 (P-Value = 0.293) 

   (P-Value = 

0.000)  (P-value = 0.001)  (P-

Value = 0.001)  (P-Value = 0.000) 

  0.05 

 (Pearson Product Moment Correlation Coefficient)  

 

 

 

 2   1 

   3  

 2   4   

  

   

 1 

 1  
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 2 
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1.  

,  
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2.  

  

  

3.  

 

4.   

  

5.  

  

 

 

 

 

 

  ( ) :  

 

1.    26- 30   

 1-3   

  

 

  (  = 3.81)      

(2544) 

  

   36-40 

     3.3 

 41   10.0  

 (  36-40 )  

  

 (  41 )  

   ,  
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 (1979)   

 41   

   

 

  

  66.67   33.3  

   25  

  

 

   (2530) 

 

 ,  

   , 

  

     (2539)  

 

  

   50.0    

 3.3  

 

    

 

 

 

   10  
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2.  

   10,001–15,000    

1,000    22,001-27,000  

  2  

  46.67   

      (2535)  

   

 Laweler (1971) 

   Price  (1977)  

    

Price   

   

  

 

     

3.   

  

  Price      

(1977)   

 

 

 

    (2553) 

 

4.
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  Price (1977)   

   

 

  Price 

(1977)  

 

 

 

3.  

 

  ( ) :  

 

  

 1.    

    

  

 

   

 2.  

  

  

   

   

    

   

 3.   
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 4. 

   

 

 5.  

  

  

 6.  

  

 

   

  

 

 7.   

  

  

 8. 

 

 

   1  

 9.     

   CSR  

  

 10.    

 Intranet 

  

 

  

 1. 
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 2. 

  Mobley  Lawler  

 3. 
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   3     0.815 

  4    0.835 

   5    0.851 

   6      0.809 

   7     0.792 

   8       0.872 

    0.898 

 
 

   3     

R E L I A B I L I T Y   A N A L Y S I S   -   S C A L E   (A L P H A) 

Item-total Statistics 

     Scale          Scale      Corrected 

     Mean         Variance       Item-           Alpha 

   if Item          if Item         Total            if Item 

  Deleted        Deleted    Correlation      Deleted 

Q13           21.0333         4.9989        .5376           .7944 

Q14           21.1333         4.6023        .5742           .7861 

Q15           21.3333         4.3678        .6472           .7691 

Q16           21.3000         4.7000        .6444           .7728 

Q17           21.4000         4.2483        .6852           .7596 

Q18           21.1333         5.0161        .3977           .8244 

 

Reliability Coefficients 

N of Cases =     30.0                    N of Items = 6 

Alpha =    .8147 
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  4    

 

R E L I A B I L I T Y   A N A L Y S I S   -   S C A L E   (A L P H A) 

Item-total Statistics 

     Scale          Scale      Corrected 

     Mean         Variance       Item-           Alpha 

   if Item          if Item         Total            if Item 

  Deleted        Deleted    Correlation      Deleted 

Q19           16.0667         5.3057        .4608           .8440 

Q20           15.9000         4.2310        .7818           .7614 

Q21           16.2000         3.9586        .6720           .7952 

Q22           15.6000         4.3862        .5622           .8267 

Q23           15.8333         4.4885        .7627           .7723 

 

Reliability Coefficients 

N of Cases =     30.0                    N of Items = 5 

Alpha =    .8350 

 

   5     

 

R E L I A B I L I T Y   A N A L Y S I S   -   S C A L E   (A L P H A) 

Item-total Statistics 

     Scale          Scale      Corrected 

     Mean         Variance       Item-           Alpha 

   if Item          if Item         Total            if Item 

  Deleted        Deleted    Correlation      Deleted 

Q24           15.9333         2.8920        .8516           .7642 

Q25           15.8333         3.3161        .7549           .7968 

Q26           15.7333         4.2023        .3337           .8935 

Q27           16.1000         3.6103        .5652           .8456 
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   5  ( )   

 

R E L I A B I L I T Y   A N A L Y S I S   -   S C A L E   (A L P H A) 

Item-total Statistics 

     Scale          Scale      Corrected 

     Mean         Variance       Item-           Alpha 

   if Item          if Item         Total            if Item 

  Deleted        Deleted    Correlation      Deleted 

Q28           15.8667         3.0851        .8358           .7720 

 

Reliability Coefficients 

N of Cases =     30.0                    N of Items = 5 

Alpha =    .8514 

 

   6      

 

R E L I A B I L I T Y   A N A L Y S I S   -   S C A L E   (A L P H A) 

Item-total Statistics 

     Scale          Scale      Corrected 

     Mean         Variance       Item-           Alpha 

   if Item          if Item         Total            if Item 

  Deleted        Deleted    Correlation      Deleted 

Q29           10.1667         3.4540        .7525           .6968 

Q30           10.4333         4.1851        .6250           .7663 

Q31           10.1667         4.0747        .5545           .7938 

Q32            9.9333         3.5816        .5992           .7798 

 

Reliability Coefficients 

N of Cases =     30.0                    N of Items = 4 

Alpha =    .8094 
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   7      

R E L I A B I L I T Y   A N A L Y S I S   -   S C A L E   (A L P H A) 

Item-total Statistics 

     Scale          Scale      Corrected 

     Mean         Variance       Item-           Alpha 

   if Item          if Item         Total            if Item 

  Deleted        Deleted    Correlation      Deleted 

Q33           68.3667        33.1368        .4169           .7803 

Q34           67.8667        33.5678        .5293           .7724 

Q35           68.2000        33.6828        .4543           .7770 

Q36           68.0000        35.3793        .3561           .7837 

Q37           67.0667        34.4092        .4635           .7772 

Q38           67.2667        33.3057        .5717           .7697 

Q39           67.2667        36.3402        .4110           .7836 

Q40           67.4000        35.1448        .4233           .7803 

Q41           67.2333        36.3230        .3757           .7844 

Q42           67.4333        34.3920        .5736           .7729 

Q43           68.0333        37.8954        .0052           .8071 

Q44           67.4667        34.0506        .5413           .7730 

Q45           68.0000        37.2414        .1327           .7954 

Q46           67.9000        35.6103        .3101           .7864 

Q47           68.0000        34.5517        .3619           .7836 

Q48           68.2000        38.6483       -.0637           .8071 

Q49           67.9667        35.9644        .2726           .7885 

Q50           67.7667        36.3230        .2432           .7900 

Q51           67.7667        34.8747        .3657           .7831 

Q52           67.5000        32.8103        .5189           .7719 

Reliability Coefficients 

N of Cases =     30.0                    N of Items = 20 

Alpha =    .7924 
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   8       

R E L I A B I L I T Y   A N A L Y S I S   -   S C A L E   (A L P H A) 

Item-total Statistics 

     Scale          Scale      Corrected 

     Mean         Variance       Item-           Alpha 

   if Item          if Item         Total            if Item 

  Deleted        Deleted    Correlation      Deleted 

Q53           24.9667        10.6540        .4854           .8739 

Q54           24.7333         9.4437        .8024           .8349 

Q55           25.0333         9.3437        .6291           .8589 

Q56           24.4333         9.6333        .6091           .8605 

Q57           24.6333        10.1713        .5735           .8638 

Q58           24.3333         9.6092        .7090           .8463 

Q59           24.2667         9.5816        .7842           .8378 

 

Reliability Coefficients 

N of Cases =     30.0                    N of Items = 7 

Alpha = .8723 

 

 

 

R E L I A B I L I T Y   A N A L Y S I S   -   S C A L E   (A L P H A) 

Item-total Statistics 

     Scale          Scale      Corrected 

     Mean         Variance       Item-           Alpha 

   if Item          if Item         Total            if Item 

  Deleted        Deleted    Correlation      Deleted 

Q13          174.4000       171.2828        .3388           .8967 

Q14          174.5000       171.9828        .2298           .8979 

Q15          174.7000       174.2862        .0798           .8997 
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R E L I A B I L I T Y   A N A L Y S I S   -   S C A L E   (A L P H A) 

Item-total Statistics 

     Scale          Scale      Corrected 

     Mean         Variance       Item-           Alpha 

   if Item          if Item         Total            if Item 

  Deleted        Deleted    Correlation      Deleted 

Q16          174.6667       171.4023        .3110           .8970 

Q17          174.7667       170.2540        .3200           .8969 

Q18          174.5000       170.5345        .3222           .8969 

Q19          175.0000       169.6552        .4390           .8957 

Q20          174.8333       163.4540        .7379           .8917 

Q21          175.1333       163.8437        .5670           .8934 

Q22          174.5333       162.8782        .6566           .8922 

Q23          174.7667       165.8402        .6540           .8931 

Q24          174.9000       169.8862        .3424           .8966 

Q25          174.8000       169.4069        .4345           .8957 

Q26          174.7000       171.8724        .2913           .8972 

Q27          175.0667       174.1333        .1033           .8992 

Q28          174.8333       170.5575        .3327           .8967 

Q29          175.4333       167.7713        .3592           .8966 

Q30          175.7000       175.5276        .0008           .9010 

Q31          175.4333       170.8747        .2254           .8985 

Q32          175.2000       170.2345        .2144           .8992 

Q33          175.9000       164.4379        .4408           .8955 

Q34          175.4000       166.7310        .4652           .8950 

Q35          175.7333       165.8575        .4595           .8950 

Q36          175.5333       168.8782        .3960           .8960 

Q37          174.6000       166.1103        .5391           .8941 
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R E L I A B I L I T Y   A N A L Y S I S   -   S C A L E   (A L P H A) 

Item-total Statistics 

     Scale          Scale      Corrected 

     Mean         Variance       Item-           Alpha 

   if Item          if Item         Total            if Item 

  Deleted        Deleted    Correlation      Deleted 

Q38          174.8000       165.6828        .5303           .8941 

Q39          174.8000       172.3724        .3186           .8970 

Q40          174.9333       169.7195        .3739           .8963 

Q41          174.7667       169.8402        .5087           .8954 

Q42          174.9667       167.2057        .5735           .8941 

Q43          175.5667       173.2885        .1017           .9003 

Q44          175.0000       165.7241        .5914           .8935 

Q45          175.5333       173.9126        .1106           .8992 

Q46          175.4333       170.2540        .3008           .8972 

Q47          175.5333       167.2230        .3968           .8960 

Q48          175.7333       179.2368       -.2071           .9033 

Q49          175.5000       173.7069        .1069           .8996 

Q50          175.3000       173.5276        .1257           .8992 

Q51          175.3000       168.7690        .3533           .8966 

Q52          175.0333       162.9989        .5683           .8933 

Q53          175.0667       169.9264        .3484           .8966 

Q54          174.8333       163.4540        .7379           .8917 

Q55          175.1333       163.8437        .5670           .8934 

Q56          174.5333       162.8782        .6566           .8922 

Q57          174.7333       166.1333        .5530           .8940 

Q58          174.4333       167.8402        .4411           .8954 

Q59          174.3667       166.3092        .5735           .8938 
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Reliability Coefficients 

N of Cases =     30.0                    N of Items = 47 

Alpha =    .8982 
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