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NARANNAT PAWATPANJAPOL : FACTORS AFFECTING THE DECISION TO PURCHASE
STEEL FOR CONSTRUCTION IN MUANG, NAKHONPATHOM NAKHONPATHOM. THESIS ADVISOR :
KRISADA PACHRAVANICH, Ph.D., 74 pp.

This research had the purposes for 1) studying the individual factor affecting the
decision of purchasing steel for construction in Muang district, Nakhornpathom 2) studying the
marketing mixture affecting to the decision of purchasing steel for construction in Muang
district, Nakhornpathom 3) studying the behavior and the decision of purchasing steel for
construction in Muang district, Nakhornpathom by classifying from customers’ category, and
4) studying the relationship between the marketing mixture and the decision of purchasing
steel for construction in Muang district, Nakhornpathom. The sampling group was 400 people.
A tool used in this research was the questionnaire. The analysis used for analyzing
information was mean, percentage, standard deviation, and Chi- square conformance
testing.

The result found that 1) for the sampling group, there were men more than women
for 81.25%; their age was around 46-55 years old for 41.8%; their educational level was the
bachelor degree for 30.8%; 33.3% of them were constructors; and their salary was around
50,000 — 70,000 baht for 15.02%. 2) the decision level about the marketing mixture in
general was high level. When considering for each side, it found that for the production, its
mean was the highest; for the distribution, its mean was the least. 3) the behavior level and
the decision of purchasing steel for construction in general was the very important level.
When considering in each side, it found that for the sampling group making a decision about
realizing the demand, its mean was the highest and making a decision about estimating
choices, its mean was the least. 4) the relationship between the marketing mixture effecting to
the decision of purchasing steel for construction was different from career relating to the
decision of purchasing steel for construction.
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